MAKER 


turns out ice cubes for as 
little as 15c per 100 lbs. 


PAYS FOR ITSELF WITHIN A YEAR * 


Daily produces more than 8000 of the ice cubes “with 
the hole” (450 Ibs.) 


Saves dollars as well as handling time 


Installed quickly, easily in any convenient spot... about 
the size of a cigarette vending machine 


Freezes ice cubes directly from water supply 


Crystal clear cubes “with the hole” cool drinks faster, 
protect beverages against loss of carbonation 


Available with or without storage bin 


Only machine of its kind on the market 


*PAY ONLY 20% DOWN... 


the savings made in the ice bill of the average 
hotel, restaurant, bar, etc., will take care of pay- 


: FURTHER INFORMATION SENT WITHOUT ments (and the machine is yours within a year); 


OBLIGATION Write or teleph < after that your ice cube cost is almost negligible. 
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SUPPLY COMPANY, INC. 


PLUMBING, HEATING 
AND INDUSTRIAL SUPPLIES 


KOHLER OF KOHLER 
PLUMBING FIXTURES 


DAY AND NIGHT 
PANELRAY HEATERS 


DAY AND NIGHT 
WATER HEATERS 


WALWORTH VALVES 


J & L STEEL PIPE 


COPPER PIPE 


SEWER PIPE 


Now in Our New Home 


Growing with Dallas and the Great Southwest— 
an exclusive wholesale business serving industry 
and contractors for more than twenty years. 
Now in our new quarter-million dollar plant at 
2034 Amelia. Two full acres including spacious 
offices and showrooms, inside and outside ware- 
house space, ample trackage, truck docks and 
parking space enable us to serve our trade bet- 


ter than ever. 


Established 
1927 
DALLAS ¢ TYLER 


. 


SINESS CONFIDENCE 


Built on Years of Service 


¥%* Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 


listed on this page have served Dallas — the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 


1869 PADGITT BROS. 
COMPANY 
Leather Goods— 
Wholesale and Retail 


1869 THE SCHOELLKOPF 

COMPANY 
Manufacturers and Wholesale 
Distributors 


1872 DALLAS RAILWAY 
& TERMINAL CO. 
Street Railway 
1872 SANGER BROS. 
DEP'T STORE 
In Dallas Since 1872 
In Texas Since 1857 


875 sank in battas 


Banking 
TREZEVANT & 


187 COCHRAN 
Insurance General Agents 

1876 company 
Home Furnishings 


1885 


Structural Reinforcing 
Steel and Machinery Repairs 


1889 & Company 


Real Estate, Insurance 


Established 


merzcer's vary 


Dairy Products, Wholesale 


and Retail 
WILLIAM S. 


1890 henson. nic. 


Printing and Advertising 


189 — & SONS, 


Manufacturers—Paper and 


Paper Products 
THE MURRAY CO. 


190 OF TEXAS, INC. 


Carver Cotton Gin Division 1907 

Boston Gear Works Division 1880 

Industrial Supply Division 1907 
JOHN DEERE 


190 PLOW CO. 


Agricultural Implements 
190) CULLUM & BOREN 
COMPANY 
Wholesale and Retail 
Sporting Goods 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


Derby hats were almost a must for conservative business executives 
when staff members of the Padgitt Brothers Company lined up back 
in 1908 for the photograph above. At that time the Padgitt firm had 
been a part of Dallas’ business life for nearly 40 years, having been 
founded in 1869. Shown standing in the forefront to the left is the 
late Jesse D. Padgitt, founder of the business. His son, R. Edgar 
Padgitt, is pictured next to him. Shown at the extreme right in the 
front row is the late W. C. Padgitt, who at one time served as presi- 
dent of the company. On the back row, second from the left, is pic- 
tured Britton Padgitt, and in the same row in vest and shirt sleeves 
Hubert Fallon, bookkeeper, who still serves the firm. To the right of 
the only woman employee in the organization at that time is shown 
Edward Padgitt, the only living member of the W. C. Padgitt family. 
Standing on the other side of the woman, wearing a cap, is J. Durrell 


Padgitt, Jr. 


Established 
1903 FIRST TEX. CHEMI- 
CAL MFG. CO. 
Pharmaceutical Manufacturers 


Manufacturing 
Wholesalers 


1912 company 
Stationers—Office Outfitters 
1913 BROWNING-FERRIS 


MACHINERY CO. 
Construction Equipment 


Established 


instrance 


Workmen's Compensation 
Insurance 


1914 HIGGINBOTHAM- 
BAILEY CO. 
Importers - Manufacturers 
and Distributors 


1916 CITY TRANSPOR- 
TATION COMPANY 
Taxicabs—Rent-A-Car and 
Automobile Storage 
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CONDITION 


At the close of business December 31, 1948 


ASSETS 


Cash on Hand and Due from Banks 
United States Securities Owned 


Other Stocks and Bonds 
Loans and Discounts .. . 
Banking House and Equipment 
Other Assets . . 
LIABILITIES 
Capital Stock . . $ 7,500,000.00 
Surplus Fund . 7,500,000.00 
Undivided Profits . 6,362,303.87 


Reserved for Taxes, Etc. 


Reserved for Contingencies 


DEPOSITS: 
U. S. Government $ 7,129,936.21 
Other Deposits 301,958,133.65 


First National 
in Dallas 


Dallas House 


Clearing 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


Membership 


$128,590,770.02 
54,388,365.45 
8,568,393.45 
138,454,945.69 
2,964,625.76 
111,863.35 


$333,078,963.72 


$ 21,362,303.87 
1,889,913.73 
738,676.26 


$309,088,069.86 


$333,078,963.72 


Bank 
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By Date 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 


ISITORS to Capitol Hill can still 
V find on the walls of many sedate 
Congressional offices some of the propa- 
ganda posters of World War II, and if 
some modern Rip Van Winkle who slept 
through the war but was now aware of 
current events should happen on one of 
these posters he 
could be forgiven 
for all the bewilder- 
ment he undoubtedly 
would feel. For there 
before him, por- 
trayed with gallant 
bravura, would be 
the heroic like- 
nesses of Roosevelt, | 
Churchill, Stalin, DALE MILLER 
and Chiang Kai-shek, colorfully framed 
by their national emblems, and enbla- 
zoned beneath with the inscription: “In 
Freedom We Live, In Unity We Stand, 
In God We Trust.” 

The spectacle of Joe Stalin and his 
Communist State as lovers of freedom 
and unity and as reverential of God 
would strike most of us today as blas- 
phemous, but our own Government in 
only recent years spent millions of ourown 
dollars to inculcate that blasphemy with- 
in us as truth, and so ardently was this 
propaganda disseminated that any 
American who stubbornly professed to 
believe otherwise became an object of 
suspicion as disloyal if not worse. That 
was particularly true in Washington, the 
pulsating and agitated center of world 
politics. 

These posters depicting Stalin, Free- 
dom, and God as a congenial triumvirate 
provide a rather bizarre backdrop to the 
intense drama of espionage investiga- 
tions which have been prosecuted with 
increasing fervor during recent months 
by Congressional committees and Fed- 
eral grand juries. These Government 
agencies, oddly enough, seem to take the 
position that Stalin, Freedom, and God 
are not so compatible as Government 
agencies avowed they were only a short 
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Treatise on lreason.. . 


time ago, and many Americans are dis- 
covering to their acute embarrassment 
that because they responded with such 
enthusiasm to the exhortations of their 
Government a few years ago they are 
now impaled on a petard of suspicion. It 
seems now that they consorted with 
blackguards instead of with bosom com- 
panions of the four freedoms. 

It should be stated, lest too much em- 
phasis be attributed to the high irony of 
this paradox, that the investigations of 
communistic activity recently under way 
have served not merely a useful but a 
highly essential purpose. They have un- 
earthed abundant evidence of systema- 
tized espionage which infiltrated 
insidiously through the structure of gov- 
ernment, and certainly every loyal 
American should expect his Government 
to expose such treasonable activity and 
to exert every effort to combat it. The 
effectiveness of these efforts has hereto- 
fore been hampered by the sensational 
and melodramatic practices employed by 
the investigators, but at least some net 
progress has been made in ferreting out 
instances of communist espionage. There 
have been spies with access to high places 
in our Government, and they have been 
guilty of grave treachery. That much has 
been established, and we ought to know 
more. 

It would be well, however, for the 
American public not to lose perspective 
in its avid appraisal of these investigations 
into un-American activities. Before they 
are over many a prize may have been 
caught in the net, but it is also a corollary 
likelihood that many others exposed in 
the backwash of the investigations may 
have been guilty of little more than the 
accident of having been in the agitated 
waters when the seine swept through. 
This is particularly true of government 
officials during the war years, when it 
was the fatuous fashion prescribed by.our 
Government to regard the Soviet Union 
as a noble exemplar of the same virtues 
in which Americans believe. 


Washington is a fascinating city at any 
time, but particularly so during the more 
exciting moments of history. It is so re- 
sponsive to every sensitivity of change 
that it invariably exaggerates the signifi- 
cance of the change by the eagerness of 
its adaptation to it. So it was during the 
war years. When Russia unwillingly be- 
came the victim of German aggression, 
and perforce an ally of ours, we were not 
content to accept the obvious realism of 
this accidental partnership. We felt 
obliged to endow Stalin and the Soviet 
Union with the loftiest precepts, catapult- 
ing them to a plane of equality with 
freedom-loving nations, and we devoted 
exorbitant amounts of time and money 
to the instilment of this absurdity in the 
consciousness of the American people. 
Forgotten was the well-defined com- 
munist plan of world revolution, the 
sadistic blood purges, the heartless sub- 
jection of weaker nations, the cruel at- 
tack on Finland. In place of this histori- 
cally clear picture was an idealized 
concept, magically wrought overnight, 
of the hammer and sickle waving be- 
nignly over the symbols of freedom, 
unity, and God. 

It is scarcely surprising that under 
such circumstances many government of- 
ficials and personnel hobnobbed agree- 
ably with these stalwart friends and 
allies. This was especially true, of course, 
of the restless and ambitious liberals in 
the goverrinent service, many of whom 
were probably overzealous in their 
friendships. And it can likewise scarcely 
be doubted that Soviet agents took every . 
advantage of this atmosphere of cor- 
diality to cultivate officials of our Gov- 
ernment to whom they otherwise would 
not have had access. In other words, for 
a number of years in Washington there 
existed an officially sponsored camara- 
derie which, foolish and puerile though 
it may have been, was not as sinister as 
it can now be made to appear. 

Much of the recent investigation into 
un-American activities has centered on 
years preceding the war, which were of 
course not responsive to wartime propa- 
ganda, but even then our attitude toward 
the Soviet Union was quixotically un- 
realistic. The very circumstance that the 
American people were so readily sus- 
ceptible to the blandishments of wartime 
propaganda is evidence enough of our 
indifference to any peril of communism. 
Over a considerable span of years, there- 
fore, our relationship with Russia was 
considerably at variance with what it is 
today. (Continued on Page 40) 
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Dallas S sith west ? 


The Horizon Is Bright— 


Dallas..and Television 


By Seth Wissman 


HIS is a new kind of show. The 
house lights are not dimmed; the 
curtain does not go up; but the cameras 
start turning to bring Americans (the 
most elaborately entertained people on 
earth) another era in diversion—tele- 
~ vision! It’s a magic word. It carries with 
it the glitter of show business, the glam- 
our of movies, the timeliness of radio, 
the fy of science and research. But 
‘this new entertainment “baby” 
allasites, to the people of the 


Todii¥pabout 2,700 families in the Dal- 

» las-For® Worth area are TV set owners. 
They are able to turn on their receivers 
at night to see pioneer station WBAP- 
TY’s evening telecasts; they, like WBAP 
at Fort Worth and Dallas stations to 
come, are investors in the future—the 
future of a medium that promises to 
bring more comprehensive changes in 
American life than have come from any 
other medium of expression before it. 
‘Behind the telescreens, in the func- 
tioning station, is the television studio. It 
is an elaborate, extremely expensive set- 
up that looks and operates much like the 
sound stage of a motion picture studio 
‘on a small scale. Largest sound stage at 
WBAP’s TV station is 45-by-82 feet, with 


plenty of height to accommodate boom 
mikes, scenery, and the like. The tele- 
vision cameras are mounted on dollies, 
apparatus permitting movement and ad- 
justment of the camera. There are boom 
microphones, numerous banks of power- 
ful floodlights, glassed-in control and ob- 
servation booths, and large stage doors 
to permit transit of scenery and props. 
(Once an elephant was brought into the 
studio and televised for the kiddies. ) 

Not understanding the increased 
problems and technicalities involved in 
making visual presentations rather than 
broadcasting just sound programs, many 
do not realize fully the number of per- 
sonnel required and the extent of prep- 
arations needed to produce a television 
show. R. Bogan, WBAP-TV control 
room supervisor, points out that the 
average program requires two camera- 
men, one boom-mike man, two dolly op- 
erators, one or more floor directors, five 
technicians in the control room, lighting 
men, one program director and an as- 
sistant director, and, of course, the cast. 
If this sounds like a Hollywood roster, 
remember that before the program can 
go on the air there must be make-up men, 
set designers, artists, writers, musicians, 
producers, editors, costume designers, 
and lawyers. 


TV Legal Rights. Why lawyers? Be- 


Weause television rights involve new legal 


complexities. Dallas attorneys will do 
well"to.investigate the coming field of 
televisidtrdaw, Explained Martin Camp- 
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bell, general manager of Radio Station 
WFAA: “There are 54 different rights 
that must be checked before each pro- 
gram.” In radio, it is a comparatively 
simple thing to arrange for the right to 
play a tune. In television, to play the 
tune, to show someone singing the tune, 
to picture the band playing the tune, io 
film the presentation, all involve different 
rights. “And if the actor should sing in 
blackface minstrel form,” the WFAA 
chief smiled and shook his head slowly, 
“that would involve dramatic rights!” 
Because Dallas-area TV stations of 
today and the near future will have no 
network connections, the production of 
good TV programs, comparable to net- 
work broadcasts and yet within the price 
range and facilities of local stations, is a 
major problem. In fact, it is felt that, 
were each of the Dallas TV-stations-to-be 
to attempt to do the entire programming 
job on its own without turning to outside 
sources of supply for programs, the sta- 
tions would come off second best. Mr. 
Campbell pointed out that production 
costs for television cannot even be com- 
pared to those for present-day AM radio. 
From the personnel list given above, one 
can realize the great amount of expense 
required for talent alone. Then, add to 
this the cost of initial equipment and 
operating expenses and the total will run 
to quite a sum. Most radio men agree on 
an amount well over the half-million- 
dollar mark for a primary installation. 


Paying the TV Bill. Who will foot this 
bill? Not the advertisers at this stage, 
pointed out Monty Mann, director of 
media for the Dallas advertising agency 
of Tracy-Locke Company. Although tele- 
vision, with its possibilities for product 
display, looms as an advertiser’s para- 
dise, the small number of set owners in 
the South at present makes it too costly a 
proposition for the advertising dollar. 
Television will definitely become a com- 
mercially sound proposition and experi- 
ments in the East have proved the selling 
ability of the medium, but for the present 
networks like NBC, CBS, and ABC and 
pioneer stations like WBAP-TV and the 
planned KRLD-TV will have to operate 
on pioneering losses. 

The problem of good entertainment at 
a price the local studio can afford is today 
partially solved by the use of motion pic- 
ture film and film made specifically for 
television in present-day production cen- 
ters like New York and Chicago. A newly 
developed process makes possible in- 
stantaneous development, so that films 
can be airmailed immediately to local 
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TELEVISION FEATUR- 
ETTE, one of a series of 
Tommy Scott hillbilly mu- 
sicals produced by Sack 
Television Enterprises for 
nation-wide distribution, 
is shown being filmed in 
studio of Jamieson Film 
Company. Hugh V. Jamie- 
son, Jr., is the cameraman 
pictured. Others shown, 
left to right, are Frankie 
Scott, Sally Ann Forrester, 
Tommy Scott, Jimmy 
Vance, Mae Vance, San- 
dra Scott, Bruce Jamieson, 
Ray Aldridge, and Robert 
Moscow, production man- 
ager for Sack. 


PLANS for Dallas’ first 
television station—KRLD- 
TV—are being checked 
by, left to right, Roy 
Flynn, KRLD technical sup- 
ervisor; Clyde Rembert, 
managing director; and 
Roy George, program di- 
rector. KRLD’'s television 
station is scheduled to be 
in operation by October. 


RECORDING OF 
SOUND for a television 
film is shown in process at 
Jamieson Film Company. 
Bruce Jamieson is pic- 
tured operating the re- 
cording console, while 
his father, Hugh V. Jamie- 
son, looks on. Variety Pic- 
tures, Inc., has been form- 
ed as an affiliate of the 
Jamieson firm to turn out 
motion picture and tele- 
vision productions. Milton 
M. Agins, former Holly- 
wood production man- 
ager, is president of Va- 
riety Pictures; Robert M. 
Savini, president of Astor 
Pictures Corporation of 
New York, is vice presi- 
dent; and Hugh V. Jamie- 
son, Jr., is secretary- 
treasurer. 


stations for showing only a few hours networks much the same as exist in the 
after actual production. More demand- _ field of radio today. 

ing needs, however, will probably lead to The above are some of the problems 
the development of regional television facing the infant industry. WBAP’s in- 
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vestment of over two million dollars in 
a television station evidences the owner’s 
confidence in the new medium’s future. 
Many Dallasites will answer the call for 
talent and technical knowledge required 
in this new field. Indications on the hori- 
zon are that Dallasites may not have to 
stray from home to participate. 


TV and the Near Future. What may 
Dallas expect of television in the very 
near future? The answer is seemingly 
contradictory. Good entertainment and 
public service are already available. Yet 
the American public is now blase in the 
face of lavishness. Clyde Rembert, man- 
aging director of KRLD, commented: 
“Most people expect too much of tele- 
vision right away. Remember, television 
is a ‘baby,’ But it will develop rapidly.” 
Dallas will, of course, capitalize on the 
costly lessons learned in the East and 
Midwest, where TV has had a beachhead 
of a few years. 

The Federal Communications Com- 
mission has to this date allocated three 
television channels for Dallas and three 
for Fort Worth. Action on further grants 
of licenses has been frozen pending the 
FCC’s reconsideration of channel ar- 
rangements. KRLD is now at work on a 
TV station. But what can the Dallas 


well-wishers, is shown being filmed for WBAP-TV's newsreel by Jimmy Mun- 
dell, WBAP’s Dallas cameraman, just after taking his oath of office. Jimmy 
Kerr, director of the Dallas bureau of WBAP-TV's newsreel, is pictured at right. 


video-viewer of the near future expect to 
see on the screen? 

Today’s Eastern programs provide a 
good basis for study. In New York, after 
very few years of commercial TV, there 
is quite a range of programs. Of course. 
the stimulus of a large, concentrated 
population center within the range of the 
stations has put coal on the TV fire. Dal- 
las’ smaller population poses a different 
problem in some respects. Yet, already, 
many of the Eastern programs are avail- 
able on film for rebroadcast in Dallas. 

Some of the New York programs are 
very good, and some are good motion 
picture, or good theater, or good radio. 
but bad TV. One station now broadcasts 
continuously from 7 o'clock in the morn- 
ing five days a week. New York listeners 
have a choice of four of five football 
games they can watch as they are played 
every Saturday during football season. 
They saw the proceedings at the Demo- 
cratic and Republican national conven- 
tions. They get interesting visual presen- 
tations of the news. Sometimes regular 
network broadcasts with visual appeal. 
such as Arthur Godfrey’s “Talent Scout” 
program, are televised. Television drama 
comes into their homes, bedtime pro- 
grams for the children. Variety shows, 
like the Texaco Star Theater featuring 


SOUTHWEST OFFICE, opened at Dallas by the ‘New York News" for the 

filming of Southwestern events for the Telepix Newsreel, which is telecast by 

WPIX of New York and syndicated to other stations including WBAP-TV, is 
under charge of Maurice Levy, cameraman, pictured above. 


Milton Berle, are hilarious hits on TV. 
All sorts of demonstration programs, 
ranging from cooking classes to art les- 
sons, are another feature. Request pro- 
grams have been geared to the visual 
angle; the viewer can now ask to see any 
important event of the past that has been 
filmed. Perhaps you would like to see 
again the Dempsey-Tunney fight, or the 
first Roosevelt “fireside chat,” or a foot- 
ball play of many years ago. Any even- 
ing you pick out is a good one to stay at 
home in New York and enjoy television. 
(Psychologists are trying to calculate 
the possible change in family life). 

A good TV show makes the viewer 
very amiable towards the sponsor’s prod- 
uct. When enough sets are sold in the 
Southwest, the regional advertisers may 
be expected to back programs strongly. 
As viewed by Monty Mann, “Television 
advertising, the combination of sound 
and vision, the ability to display the 
product, is of a high quality almost un- 
dreamed of. It is an advertiser’s heaven.” 
A cold, frosty bottle of Dr. Pepper dis- 
played on the screen during a hot sum- 
mer day might exhaust the supply of this 
beverage at all ice houses. TV-men con- 
tend that an actual demonstration of a 
kitchen appliance might outsell more than 
a dozen spoken but unseen commercials, 
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or a week-long series of illustrated, but 
motionless, printed ads. Advertising 
ideas for TV are believed almost limit- 


less. 


Networks. What about networks? Nat- 
urally everyone wants to know when 
national networks will be operating. We 
visualize the day when networks cover- 
ing the nation will bring into our homes 
any sports event as it is being played, 
any outstanding news event as it happens, 
the premiere of a new play on Broadway, 
and television thrillers and comedies 
from Hollywood to add visual delight to 
home entertainment. This day will come, 
hut not as soon as many believe. 

A television network requires special 
types of equipment, calling for tremen- 
dous financial investments. Are there 
enough sets sold now to justify such ex- 
pense? Certainly not in Dallas. Coaxial 
cables are one of the means of trans- 
mitting television over long distances. 
Cable connections, with the exception of 
a short gap, do already exist between 
Dallas and the East. The cable, however, 
is not equipped to handle TV, which 
would necessitate booster stations about 
every 10 miles. And the cable is now 
being used by the telephone company as 
part of its scarce equipment. One TV 
broadcast over the line would eliminate 
the possible accommodations for making 
some 600 telephone calls during the TV 
program time. So, don’t give your $600 
radio console to poor relations. Mr. 
Campbell of WFAA estimated it will be 
four to five years before a national TV 
network will serve Dallas. 


Dallas as TV Center. City guides of 
the near future will likely remark: “Dal- 


~ las—Southwestern center of the televi- 


sion industry, home of Southwest TV 
> networks.” Mr. Rembert of KRLD visual- 
» izes Dallas as the TV center of the South- 
) west, just as it is today the center of 
radio activity for this area. But much 
) more is involved in television. Its con- 
» sequences will be of prime importance to 
Dallas. 

What appears at first to be unfortunate 
and negative factors for television growth 
are the very problems that create the 
need for development of Southwestern 
‘resources. The delay in national net- 
+ works, the subsequent lack of good pro- 
¢rams to compete with network radio; 
the tremendous financial costs; and the 
complex set-ups required; all these are 
a hidden boon for local and regional 
development. The regional area must de- 
pend on itself to build adequate program 
service in order to justify the advertising 
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dollar. To compare radio and television 
and at the same time quote Mr. Camp- 
bell: “Television is much more local in 
its interest and appeal. For example, 
Dallasites would much rather see a local 
church group perform than the West- 
minster choir in New York.” 

It is very doubtful that any one station 
will be able to carry on alone commer- 
cially due to huge production costs of 
programming. Therefore, as stations are 
established in San Antonio, Houston, and 
other Southwestern cities, regional net- 
works will spring up. Dallas, as the hub 
of the Southwest, will become the tele- 
vision center. Many of the shows will be 
produced at Dallas for regional and 
national distribution. 

Proof of the pudding for Mr. Camp- 
bell’s, Mr. Rembert’s, and many others’ 
feelings about Dallas as a future produc- 
tion center for television is already be- 
ginning to substantiate itself in fact. 
Headed by Alfred N. Sack, Sack Amuse- 
ment Enterprises, which has long served 
the Southwest as a motion picture pro- 
ducing and distributing company, is one 
of the nation’s pioneer producers of film 
exclusively for television. Under the ban- 


About the Author. Seth Wissman begins with 
the subjoining article a series he will write for 
DALLAS dealing with various phases of Dallas’ 
business, civic, and cultural life. In each, he will 
put one activity under the microscope and examine 
its past and present, its potentialities, and its 
effects on Dallasites. A graduate of the University 
of California at Los Angeles in public relations, 
Mr. Wissman studied radio production and wriling 
at the National Broadcasting Company in Holly- 
wood, with the NBC-UCLA Radio Institute. Previous 
to service in Naval radar and electronics activities, 
he was associated with the public relations firm 
of Jack Gould Associates at Baton Rouge, Louisiana. 
Currently, he is reporting construction news for 
F. W. Dodge Corporation at Dallas. 


ner of Sack Television Enterprises, this 
company has to date made over 40 films 
for television in Dallas. These films are 
being distributed to TV stations over the 
nation. Robert Moscow, production man- 
ager, nods his head optimistically in full 
accord with other leaders in the field 
when quizzed about Dallas’ future in TV. 

What all this will mean in cold cash, 
in increased employment, in wider op- 
portunities for Dallas people is a matter 
of guesswork. Many experts say tele- 
vision will be a two billion dollar a year 
industry a decade from now. Experience 
has shown already that TV calls for large 
numbers of trained talent. WBAP’s $2,- 
000,000 expenditure on plant and equip- 
ment is an indication of future construc- 
tion costs. What eventually will be 
involved for Dallas in the way of con- 
struction, financial investment, employ- 
ment, and the like cannot be ascertained 
at this early stage. For the sake of 
daydreaming, let your imagination soar. 
While it is soaring, remember that in the 
beginning very few even imagined the 
enormous growth of radio broadcasting 
and motion pictures. 


Dallas in America's Window. With 
TV, the old adage, “grass is always 
greener on the other side of the fence,” 
will come out of the realm of fancy into 
fact. Words can glamorize, photographs 
can glorify, but television presents a liv- 
ing picture, and so Mr. Rembert pre- 
dicted that part of national programming 
will be the live telecasting of points of 
interest in America including prominent 
American cities. Traveling Dallasites who 
have had a chance to compare their home 
town—one of the most beautiful and 
modern cities in the world—with many 
of the overcrowded, antiquated cities in 
other parts of the country can easily see 
what this will mean for Dallas. 


Rembert suggested a format some- 
thing like this: Women of America who 
have heard for many years about swank 
Neiman-Marcus will be taken for a tele- 
vision shopping trip through the store’s 
beautiful interior. Apartment dwellers 
will see spacious Dallas residential dis- 
tricts and shopping centers. Out-of-town 
manufacturers and other business pros- 
pects will see with their own eyes what 
Dallas has to offer the progressive busi- 
nessman—the new industrial sections, 
the great banks, the prospective markets. 
To say exactly what this medium of pub- 
licity will do for Dallas may be getting 
too close to guesswork, but that it will 

(Continued on Page 39) 
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D. A. Hulcy Re-Elected 
To Chamber Presidency 


E-ELECTED by unanimous action 

of the board of directors, D. A. 
Hulcy this month assumed the presi- 
dency of the Dallas Chamber of Com- 
merce for his third consecutive term. 
He is president of the Lone Star Gas 
Company. 

The Chamber directors also re- 
named two vice presidents and elected 
a new vice president. The re-elected vice 
presidents are Edgar L. Flippen, presi- 
dent of the First National Bank, and J. 
L. Latimer, president of the Magnolia 
Petroleum Company and the Magnolia 
Pipe Line Company. 

The new vice president is Peyton L. 
Townsend, president of the Metropoli- 
tan Building & Loan Association, who 
is now serving his third year of a three- 
year term as a member of the Cham- 
ber’s board of directors. Mr. Townsend 
succeeds Austin F. Allen, president of 
the Employers’ Casualty Company and 


the Texas Employers’ Insurance Asso- 
ciation, who has completed his term as 
a member of the Chamber board. 

New treasurer of the Dallas Chamber 
is J. B. Adoue, Jr., president of the Na- 
tional Bank of Commerce and a former 
Chamber president. He is a vice presi- 
dent of the Community Chests and 
Councils of America. He succeeds Oscar 
C. Bruce, a vice president of the Re- 
public National Bank, who held the of- 
fice of treasurer for two years and is 
a new member of the Chamber direc- 
torate. 

George Waverley Briggs, vice presi- 
dent and trust officer of the First Na- 
tional Bank, has been re-elected na- 
tional councilor. In this capacity, Mr. 
Briggs will continue his service of many 
years as liaison officer between the Dal- 
las Chamber and the Chamber of Com- 
merce of the United States. 

In electing the 1949 officers of the 


BURT BUILDING 


BROAD & NELSON 


ARCHITECTS, ENGINEERS, PLANNERS 


DALLAS—R-2309 


e UNIQUE SASH BALANCES 
e PAINT and MOULDINGS 

e LUMBER and SHINGLES 
e SASH and DOORS 


“Serving Dallas for Over 40 Years” 


BUILDING MATERIALS FOR INDUSTRY AND HOME 


LUMBER co. 


Your Building 


MRS.HOMER H. GROVES, PRES. 


_E.JEFFERSON 


We Have Only the One Location 


e BUILDERS’ HARDWARE 
e MECHANICS’ TOOLS 

e LIME and CEMENT 

e WALLPAPER 
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D. A. HULCY 


Dallas Chamber, directors gave unani- © 
mous approval to the report of the © 
nominating committee submitted by ~ 
Chairman R. L. Thornton, chairman of © 
the board of the Mercantile National ~ 
Bank. 4 

Mr. Hulcy’s Chamber of Commerce ~ 
service also includes membership on the — 
board of directors. He is also a member ~ 
of the national board of directors of the © 
Boy Scouts of America and president ~ 
of Circle Ten Council, a director of the ~ 
Dallas Citizens’ Council, a member of — 
the board of managers of Parkland © 
Hospital, and a member of the execu- — 
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1949 


PEYTON L. TOWNSEND 


tive committee of the American 
Gas Association. He has served 
ihe Community Chest of Dallas 
County both as campaign direc- 
tor and president. 

Mr. Hulcy advanced to the 
presidency of the Lone Star Gas 
Company from an accounting job 
he took with the company in 1920, 
The accuracy and speed with 
which he handled thousands of ac- 
counting records led to his ap- 
pointment as chief clerk of the 
accounting division of the Lone 
Star Gas Company in 1924. Then 
followed steady advancement lead- 
ing to his appointment as assist- 
ant comptroller in 1927, assistant 
to the president in 1929, vice presi- 
dent and director in 1935, execu- 
tive vice president in 1936, and 
president in February, 1940. 

In accepting the presidency of 
the Dallas Chamber of Commerce 
for a third term, Mr. Hulcy said 
he was most appreciative of the 
confidence placed in him as evi- 
denced by his re-election and 
pledged continuation of his best ef- 
forts in behalf of the Dallas Cham- 
ber and the welfare of Dallas. 
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GEORGE WAVERLEY BRIGGS 


J. L. LATIMER 


J. B. ADOUE, JR. 
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WORLD TRADE was discussed at last month's annual meeting of the 
Dallas Manufacturers’ and Wholesalers’ Association by Michael M. Mora, 
director of world trade development of New Orleans’ International House, 
pictured at microphone at left. A highlight of the meeting was the announce- 
ment of plans for 10-story Merchandise Mart in downtown Dallas by Joe B. 


Salmon, Jr., shown outlining the project in photo at right. In addition to 
Tom A. Harris, left, and George Traylor, second from left, the center photo 
shows four other Merchandise Mart principals, left to right, Henry B. Pixley, 
Porter Lindsley, Wyatt C. Hedrick, and George P. O'Rourke. An 
architect's sketch of the proposed building was unveiled at this dinner. 


Showcase for Dallas Products 


ORE and more, products labeled 
“Made in Dallas” are being dis- 
tributed to the four corners of America. 
Dallas’ first Industrial Exposition last 
month pointed up the national promi- 
nence the city has gained as a manufac- 
turing center and spotlighted the diver- 
sity of its products. Success of the 
exposition has assured continuance of the 
project as an annual event, and already 
plans are under way by the show's spon- 
sor—the Dallas Manufacturers’ and 
Wholesalers’ Association, a division of 
the Dallas Chamber of Commerce—to 
make the 1949 version a greatly ex- 
panded presentation. 

Although last month’s exhibit at- 
tracted more than 50,000 persons to a 
varied display of Dallas-made products, 
association officials feel it was only a 
small edition of what can be accom- 
plished this year. To back up this feel- 
ing, they already are making plans for 
numerous changes in the 1949 model. 

For example, the show dates will be 
moved up into late spring or early sum- 


mer, more varied and popular entertain- 
ment will be scheduled, many times the 
number of exhibitors are expected to 
participate, and the exposition may be 
thrown open to the entire Southwest in- 
stead of being confined to Dallas manu- 
facturers. 

“The 1949 show will be a merchandis- 
ing show,” explained M. E. (Mark) 
Hannon, executive secretary-manager of 
the Dallas Manufacturers’ and Whole- 
salers’ Association. 

To help carry out the completely “new 
look” for 1949, the sponsoring group is 
planning a change in name from Indus- 
trial Exposition to one of more popular 
appeal. 

“For a first show, we feel that it was a 
satisfactory display of Dallas-made prod- 
ucts but we also feel that it can be greatly 
expanded and improved. To this end, we 
are now making earlier preparations and 
are studying all possibilities for enlarge- 
ment and maximum effectiveness in 
presentation. 

“Scores of Dallas manufacturers not 


PRODUCTS 


PRODUCTION TOOLS AND THREADED 
FOR THE MOST EXACTING 
REQUIREMENTS 


the STANCO company 


PHONE Riverside-5138 
1914 CANTON STREET 
DALLAS 1, TEXAS 


among the exhibitors at the first exposi- 
tion approached association officials dur- 
ing the show and expressed their desire 
to participate in the 1949 affair.” 

The first endeavor, attended by hun- 
dreds of buyers among the visitors, 
pointed up conclusively Dallas’ import- 
ance as a city of varied industry and 
payroll and its resources for the manu- 
facture of almost any type product. It 
showed how Dallas’ manufacturing labor 
force had jumped from 26,700 to 49,885 
in less than eight years and how its over- 
all employment had reached a peak figure 
of 234,100 non-agricultural workers, far 
more than war-time employment at its 
zenith in Dallas. Total monthly non-agri- 
cultural payrolls in the Dallas area now 
amount to an estimated $50,000,000, of 
which about $10,000,000 monthly goes 


to manufacturing employees. 


Entertainment featured at the 1948 
exposition was music by Tex Beneke’s 
nationally famed orchestra, and Wood- 
row Wilson High School’s clarinetest, 
Buddy McLaughlin, came off winner of 
the Tex Beneke award in a city-wide high 
school band competition sponsored by 
the association during the show. 


Henry E. English, 1948 president of 


FROM MAINE fo California, and overseas, go 
products labeled ‘Made in Dallas’ (see cover). 
Many of these were on display last month at 
Dallas’ first Industrial Exposition. Exhibits included 
those pictured on the opposite page. Photo 6 shows 
A. M. Molnar, V lan importer and partner 
in the Lamo Import Company of Caracas, who 
traveled all the way from Venezuela to view the 
products of Dallas manufacturers. Photo 12 shows 
Tex Beneke presenting a trophy to Buddy McLaugh- 
lin, Woodrow Wilson High School clarinet player 
and winner of the high school band competition 
held during the exposition. Henry E. English 
looks on. 


—Photographs by Squire Haskins. 
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Cc. T. ELLIS 
President, Dallas Manufacturers’ and Wholesalers’ Association 


the Dallas Manufacturers’ and Wholesalers’ Association, and 
a committee composed of L. B. Jones, C. A. Tatum, George 
Roseburg, and Mr. Hannon were active in organizing and 
directing the 1948 exposition. Opening ceremonies were par- 
ticipated in by association officials as well as D. A. Hulcy, 
president of the Dallas Chamber of Commerce, and Fred F. 
Florence, president of the Republic National Bank. 

Exhibitors, many of whom displayed a number of Dallas 
plant-made products, included: 

Ace Furnace and Metal Works, Acme Screen Company, 
Air-O-Blind Metal Awning Company, American Body and 
Equipment Company, Allen Ray Company, American Spe- 
cialty Company, Boedeker Manufacturing Company, Bert’s 
Electric Automatic Snow Cone Machines, Blue Bonnet Vene- 
tian Blind Company, Briggs-Weaver Machinery Company, 
The Borden Company, Buecker Brother, Cameron Sales Com- 
pany, Cantin Manufacturing Company, Carpenter Paper 


Company, City Delivery Service, Coca Cola Bottling Com- 
pany, Cook Machinery Company, Comfort Products Corpora- 
tion, Crawford Door Sales Company, Dallas Broom and Mop 
Manufacturing Company, Dallas Power & Light Company, 
Dallas Screw Products Company, Dallas Uniform Cap Manu- 
facturing Company, Dallas Transfer and Terminal Warehouse 
Company, Duecker Brothers Belting and Supply Corporation, 
Ditson Manufacturing Company. 

Electrical Tool & Supply Corporation, Fleming & Sons, 
Gallrein & Towne, Inc., Hilex Company, Roy Hill Chevrolet 
Company, Hirsch Manufacturing Company, Huey and Philp 
Hardware Company, Irby-Thompson, Inc., Industrial Ad- 
hesive Company, Weldon Jones Company, Jones-Blair Paint 
Company, J & P Petroleum Company, Kelley Products Com- 
pany, Kirby Photographers, M. B. Kiser Heating and Ventila- 
tion Company, Lancaster Corporation, Lone Star Gas Com- 
pany, Machine Products Company, Machinery Sales and 
Supply Company, Martin-Johnson Engineering Company, 
Mayhew Machine & Supply Company, Meritone Corporation, 
M. & M. Leathercraft Company, Na-Ber Manufacturing Com- 
pany, National Art Industries, National Metal Products Com- 
pany, Nicholas & Parks Machinery Company, Nelson Manu- 
facturing Company. 

Outside Venetian Blind Company, the Packer Corporation, 
Photo Associates, Pioneer Steel Rule and Die Company, Prior 
Products, Inc., Radio Station WRR, Robin Manufacturing 
Company, Russell Carburetor Company, Ryan Rubber Com- 
pany, Save Time Rug Braider Company, Service Sales Com- 
pany, Southern Waste Material Company, Seven-Up Bottling 
Company, Marvin A. Smith Company, Southern Factories 
Corporation, Southern Nipple Manufacturing Company, 
Southern Technical Institute, Southwest Tablet Company, 
Southwestern Vita Vision Company, Standard Electric Manu- 
facturing Company, Stellmacher & Son, Stanco Company, 
Storm-Vulcan Company, Superior Decals, Inc., Sure-Heat 
Stove Corporation, Temptee Steak Company, Texas Lawn 
Sprinkler Company, Texas Name Plate Company, Texas 
Trade School, Transport Plastic Company, Texas Engineer- 
ing and Manufacturing Company, Varel Manufacturing Com- 
pany, Vent-a-Hood Company, Verson Manufacturing Com- 
pany, and Wilcox Lumber Company. 


JANITORS MAIDS WINDOW CLEANERS e 


RIO GRANDE BUILDING 
FRANK C. JONES 


HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


STEAM CLEANING e SIDEWALK WASHING e« HOT FLOOR WAXING 


GEORGE W. EDWARDS 


C-7660 ARCHITECT 


1509-A COCHRAN STREET CENTRAL-6582 


CENTRAL 4535 


A symbol of excellence and a 
standard of quality in Dallas and throughout the 
Southwest ...a modern advertising and newspaper 
typographic service plus STADEEP Direct Pressure 
mats and stereotypes. Call Central 4535 for fast, quality 
service. We will meet your deadline! 


WESTERN NEWSPAPER UNION Dates 


606 SOUTH AKARD STREET 


meyers PEP-SOL 


CLEANS FLOORS faster, 
better, more economically 


An entirely new floor-clean- 
ing principle! PEP-SOL breaks 
grime and grease into fine 
particles. Floats them to sur- 
face for easy removal. Safe, 
tool Ideal for tile, terrazzo, 
marble, linoleum, asphalt 
tile, rubber tile. 


F R E SAMPLE ON 


REQUEST 


H.B.MEYER & SON 


1306 Canton DALLAS Ph. Riverside 6488 
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STATEMENT OF CONDITION DECEMBER 31, 1948 


RESOURCES 


Cash and Due from Banks. . . . . «© + «© «© «© © « $114,170,071.26 
U. S. Government Securities . . . . «© «© « « 50,474,612.19 


State, Municipal and Other Securities . . . . ... . 952,103.57 
Stock in Federal Reserve Bank . . . 750,000.00 
Loans and Discounts ....- + + + « « 140,244,077.93 


Bills of Exchange and Commodity Loans . ..... . 32,191,587.46 
Bank Premises and Equipment . ..... . 2,804,664.78 
Customers Liability— Acceptances and Letters of Credit . . 6,626,017.29 


TOTAL e e e e e e e $348,213,1 34.48 


LIABILITIES 


13,000,000.00 25,000,000.00 


Reserve for Contingencies. . . «© «© « « 1,768,392.17 
Acceptances and Letters of Credit. . . ...... 6,626,017.29 
Deposits: 


Individual . . . «© « « « $205,003,207.26 
U.S. Government. . .... . 2,965,128.82  311,745,430.37 


ww to our many friends in Dallas, 

(Ve the Southwest and throughout 
the Nation who have made 

this statement possible. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Verson Company Producing 
Vital Parts for Atom Machine 


ame addition to Dallas in- 
dustry, the Verson Manufacturing 
Company is now producing vital parts 
for the newest atom machine—a 300,- 
000,000-volt betatron to be installed be- 
hind 20-foot thick walls at the University 
of Illinois. 

Dr. Donald W. Kerst, who developed 
the betatron at Illinois, came to Dallas 
recently to inspect the precision work in 
process at the Verson plant at Holmes 
Street and Ledbetter Drive. The Verson 
company is processing 48,000 sheets of 


magnetic steel from which will be 
fashioned the magnetic poles for the 
$1,500,000 betatron, an electron accel- 
erator described as not just an atom- 
smasher but a kind of racetrack for 
electrons, which are particles of atoms. 

While in Dallas, Dr. Kerst pointed out 
that University of [Illinois officials 
placed the contract for the scientific 
project in Dallas because the Verson firm 
was the only one they could find willing 
to undertake the entire contract and meet 
the precise specifications necessary to 


Riverside 6552. 


TRINITY INDUSTRIAL DisTRICT 
“Under the Skyline of Dallas” 


The Southwest’s most convenient industrial area, offering large and small 
sites with switch trackage, paving, all utilities. Three main line railroads; 
adequate restrictions. For information call, wire or write INDUSTRIAL 
PROPERTIES CORPORATION, 401 Republic Bank Building. Dallas. 


for that ‘‘new look" in 
advertising displays 
and modern decor 


MURAL 


4151 Commerce 


PHOTOGRAPHERS 


Phone 77-7477 


PRECISION STAMPING of 48,000 sheets of 
magnetic steel in Dallas by the Verson Manufac- 
turing Company for a betatron for the University 
of Illinois is pictured at left. The stamping opera- 
tion is being made on a No. 7 OBI press of 200,000- 
pound capacity. Shown, left to right, are Leon 
Krysinski, executive vice president of Verson; Louis 
Denney, press operator; and H. A. Jacobs, Verson 
chief engineer. In center photograph, Ralph Verson, 
left, sales manager of the Verson company, and 
Mr. Krysinski are pictured watching the sheets 
come from a furnace especially designed for this 
job, in which varnish is baked on the sheets and 
the excess paint is burned off. Infra-ray bulbs 
maintain an uniform temperature in the baking 
furnace. View at right shows extension area and 
nature of facilities of Verson plant. 


enable the magnetic poles to operate effi- 
ciently. The Verson organization built all 
the tools necessary for this job. They in- 
clude special dies for stamping out the 
metal and a special baking furnace for 
processing the sheets, which Verson en- 
gineers worked out with the Allis-Chal- 
mers staff at Milwaukee. 

The Verson Manufacturing Company 
of Dallas, an affiliate of the Verson All- 
Steel Press Company of Chicago which 
produces presses exclusively, has been 
operating in Dallas since March, 1945, 
when the firm took over the war con- 
tracts of the G. & J. Manufecturing Com- 
pany. After World War II, the present 
Verson plant was erected and has been 
developed into one of the most complete 
stamping units in the South. It contains 
presses ranging from 15-tons to a 1000- 
ton capacity and has equipment large 
enough to stamp out a bathtub in a single 
draw. The Dallas plant of Verson pro- 
vides more than 50,000 square feet of 
shop space, with railroad trackage. In 
additionto the presses, equipment includes 
cranes and other heavy material handling 
devices. 

The betatron job for the University of 
Illinois is an example of the Verson con- 
tract manufacturing activities and facili- 
ties. With its contract service ranging 
from engineering to production of the 
finished product, the Verson company 
provides a complete coordinated opera- 


(Continued on Page 36) 
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Words to Live By 
By William Nichols. Published by 
Simon and Schuster. 212 pages. $2.75. 


S the New Year of 1949 gets under 
way, one is again reminded, as in 

so many instances in the past at the be- 
ginning of each new year, that his read- 
ing needs revamping. In order to help 
along this line of thinking Editor Wil- 
liam Nichols of “This Week” has selected 
a number of thought gems which appear 


of “Words to Live By,” and has pub- 
lished them in book form. 

In order to develop this series, Editor 
Nichols wrote to outstanding men and 
women in a wide variety of fields. The 
list of contributors runs the gamut of all 
human endeavor, from Helen Keller to 
J. Edgar Hoover; from Douglas Mac- 
Arthur to Ingrid Bergman; from Chiang 
Kai-shek to Clifton Fadiman; from Lord 
Halifax to Dwight Eisenhower. Each of 
them passes on to us the “words” that 
have meant the most in their activities, 
together with their comments. 

Surely, with this treasury of inspira- 
tion at hand, one is better equipped to 
face a new year. 


Information Please Almanac, 
1949 

By John Kieran. Published by Farrar- 
Straus. 396 pages. $2.75. 


om now also for the New Year comes 
to hand the 1949 version of John 
Kieran’s incomparable “Information 
Please Almanac, 1949.” Whatever your 
need for additional facts, scientific data, 
or obscure information, the ubiquitous 
John Kieran raises his hand to answer. 
And this year he has moved into new 
realms with a section on how man lives 
under any form of government, be it 
capitalistic, socialistic, or communistic. 

So, with this compiled information at 
hand the reader may readily decide 
whether he prefers to live in America or 
<o elsewhere. The probability is that he 
will remain here and frequently refer to 
his copy of “Information Please Alma- 
ac, 1949, which he will constanly keep 
on his desk or reading table, thereby 
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weekly in the magazine under the caption © 


feeling better fortified to face all those 
knotty (or is it “nutty”?) problems the 
commentators are still trying to cook up 


for 1949, 


No Place to Hide 
By David Bradley. Published by Little, 
Brown. 180 pages. $2. 


HE New Year reader will need addi- 

tional fortification as 1949 con- 
tinues to unfold, and that will be regard- 
ing security. The brilliant young army 
doctor who was assigned for special 
work during the Bikini atomic tests 
comes up with a poser on the subject of 
security in his book on his observations 
at Bikini. Possibly the New Year reader, 
along with the rest of the public, thinks 
Bikini was just another incident, and of 
only passing importance. But Dr. Bradley 
soon dissipates such a thought. His pres- 
entation takes the form of day-by-day 
account as taken from his diary. Writing 
in non-technical style, the author takes 
the reader on the entire trip from San 
Francisco to Bikini and back. 

But, long before San Francisco is 
sighted on the return trip, the reader has 
gone through enthralling experiences. 
In fact, he hardly knows whether to 
breathe or not as he reads the reports of 
the Geiger-counters, and the idea begins 
to form in his mind that this is not only 
Bikini in far off South Pacific, but is 
San Francisco Bay, New York harbor, 
the Thames, Hellespont, here at home, 
and everywhere. The perusal of what 
atom bombs did to ships and animals, 
land and water, brings home to the reader 
the clear implication that beginning with 
now, there is really “No Place to Hide,” 
and not only does he think his reading 
may need revamping, but possibly also 
his whole line of thinking regarding the 
balance of 1949 and the years to come. 

—SALLY GaRRISON. 


Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE R-9349—DALLAS 


Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 


THE 


LAYNE-TEXAS 
CO., Lid. 


“World’s Largest Water Developers” 
DALLAS ... HOUSTON 


NEW YEAR 
1949 


NO PLACE TO HIDE 


By David Bradley 
$2.00 
A factual, day-by-day report of the 
Bikini Atom Bomb tests, giving ac- 
tual results on ships, land and water, 


with a peep into the future. 


INFORMATION PLEASE 
ALMANAC 1949 


By John Kieran 
$2.75 
Kieran's many-sided facts, garnered 
from his wide knowledge and ar- 
ranged for your reading and use in 
his interesting, intimate and inimi- 


table style. 


WORDS TO LIVE BY 


By William Nichols 
$2.75 
The great and near great have given 
the "Words" which have meant 
most to them as they fashioned their 
lives and hewed out their fortunes— 


with their own comments. 


Book 


BOOK STORE 


DALLAS 1, TEXAS 
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$125,000 Parts Depa rtment 


Being Added 


ELEBRATION last month by Ed 

Maher, Dallas Ford dealer, of the 
thirty-fifth anniversary of his associa- 
tion with the Ford Motor Company was 
the occasion for the announcement by 
Mr. Maher of plans for a $125,000 parts 
department. Mr. Maher’s first job with 


the Dallas Ford agency in 1913 was as 
manager of the parts department. 

The new parts department will be 
housed in the two-story brick building at 
416 North Harwood now being re- 


by Ed Maher 


modeled. It has been used by Mr. 
Maher’s agency, Ed Maher, Inc., for 
storage and miscellaneous purposes. 
Plans call for complete renovation of the 
interior and exterior of the structure to 
provide approximately 12,000 square 
feet of working space. Storage bins for 
merchandise and a large customers’ 
lobby will be located on the ground 
floor. The second floor will be used 
primarily for storage but will also have 
an employee’s lunchroom, snack-bar, 
kitchen, and restrooms. The lunchroom 


ARCHITECT'S DRAWING shows how exterior 
of new parts department of Ed Maher, Inc., will 
look when work is completed on r deling two- 
story structure adjacent to other Maher units. 
John B. Danna is the architect. 


and customers’ lobby will be air con- 
ditioned. 

The new parts department, described 
as one of few such departments in any 
Ford agency where all parts will be lo- 
cated under one roof, will serve both 
wholesale and retail customers. The ex- 
terior will be finished in rose-colored 
ledge stone, aluminum, glass, and Texas 
limestone. Plans call for the exterior of 
the adjoining premises occupied by the 
Maher agency to be renovated at a future 
date to conform to the exterior of the 
parts department. 

During his 35 years of association 
with the Ford organization, Mr. Maher 
has disposed of approximately 45,000 
new cars and trucks and set a number of 
national and international sales records. 
In March, 1940, he was honored by Ford 
when he disposed of 309 new units in a 
month to better the then existing world 
mark. On another occasion he set an- 
other world record by delivering 53 new 
Fords in a single day to top the best mark 
previously made by any Ford agency. 
He was credited by Henry Ford with 
originating the idea of the Ford Mer- 
chandising School in Detroit. His son, 
Tom Maher, was a graduate of the first 
class and was also the first graduate to 
receive his own Ford dealership. Tom 
Maher and his brother, Louis Maher, 
operate Maher Bros., Inc., in Oak Cliff. 


ON THIRTY-FIFTH ANNIVERSARY of his as- 
sociation with the Ford Motor Company, Ed Maher, 
seated, is shown with his office manager, C. A. Bert 
Smith, who joined Mr. Maher in 1919, looking over 
a picture of the Dallas Ford agency staff taken in 
1913 when Mr. Maher first went to work for Ford. 


DALLAS ¢« JANUARY, 1949 


; if 
| 

| 


every month 


Month after month since 1941, Humble’s 
Baytown refinery has established new records 
for the volume of crude oil it has processed. 
Now, to cap the record, the refinery is process- 
ing an average of about 250,000 barrels of oil 
a day. 


It’s Baytown’s answer to your increasing de- 
Close control of every process has enabled Baytown df 1 ‘ ‘ P 
refinery to make its substantial contribution to your man or oul; to your increasing need for oil. 


need for petroleum products. This is the control 


panel in one of Baytown’s two catalytic cracking . . 

units, called “cat crackers.” They enable Baytown Looking backward, Baytown was a rice field 
to get more finished petroleum products from crude in 1920. Five years later, the refinery handled 
si iinieeentaieaethiaiate 42,000 barrels of crude oil daily; in 1935, 


101,000 barrels; as late as 1945, crude runs 
were 185,000 barrels daily. 


Baytown’s record-breaking story is the story of your increasing need for oil, 
your increasing need for petroleum products of greater variety and higher 
quality. It is also the story of an earnest effort to supply your need, a story of 
the scientific development of new methods, the building of new equipment, 
the training of a small army of workmen in the complex duties of refinery 
operation. And it is a tribute to the men and women of the refinery who work 
in shifts around the clock to put every possible barrel of oil through each unit. 


But the climax to the story hasn’t yet been reached. Your growing need for 
petroleum products is urging Baytown’s scientists to devise new methods to get 
more of the products you use from every barrel of crude oil; to extend present 
facilities and to develop new ones; to supply you 
with finished products of higher quality and 
greater efficiency. 


‘}HUMBLE OIL & REFINING CO. 
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DALLAS Last. 


New Vice President. Herbert M. Prior, 
formerly vice president of the Chemical 
Bank & Trust Company of New York 
City, has become vice president of the 
Mercantile National Bank of Dallas. A 
native of Stamford, Conn., and a gradu- 


ate of the University of Pennsylvania 
and the Wharton School of Finance, Mr. 
Prior served the Continental Bank & 
Trust Company of New York for many 
years before its consolidation with the 
Chemical Bank & Trust, and is a director 
of the Noma Electric Corporation and 
the Nazareth Cement Corporation. 
DeWITT RAY, president of the Na- 
tional City Bank of Dallas, who served 
as vice chairman of the 1948 fund-rais- 
ing drive of the Dallas County Chapter 
of the American Red Cross, has accepted 
the chairmanship of the 1949 campaign 
for $300,000. 
HOWARD E. GOODMAN, shipping 
supervisor of Procter & Gamble Manu- 
facturing Company, has been elected 
president of the Motor Freight and in- 
dustrial Transportation Club of Dallas, 
succeeding L. W. INGALLS. Other new 
officers are SID HOXWORTH, first vice 
president; PAUL MEANS, second vice 
president; and A. D. GARNER, secre- 


tary-treasurer. 


& TERMINAL 


Heads New Car Dealers. Ben F- Grif- 
fin, president of the Ben E. Griffin Auto 
Company, Ford dealer, has become presi- 
dent of the Authorized New Car Dealers 
of Dallas, succeeding Miles F. Hall, vice 
president and general manager of the 
Dallas Nash Company, E. J. Jensen is 
vice president of the association, and 
E. B. Mohr is the third member of the | 


executive committee. 


COMPANY 
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SAIE President. Paul A. Lay, Dallas 
commercial artist and a member of the 
editorial staff of “Dalcraft News,” pub- 
lished by the Dallas Club of Printing 
House Craftsmen, has been elected chair- 
man of the Dallas Chapter of the Society 
of Associated Industrial Editors, succeed- 
ing Mrs. Lois Mills Burris, editor of pub- 
lications of the Texas Employers’ Insur- 
anc Association and the Employers’ 


Casualty Company. Other officers are 
Miss Juanita Latimer, member of the 
publications staff of the Dr. Pepper Com- 
pany, vice chairman; and Miss Barbara 
Periman, editor of “Just Folks,” pub- 
lished by the Mercantile National Bank, 
secretary-treasurer. 
Three staff members advanced by the 
Merchants State Bank are ALBERT W. 
LEWIS, vice president; and TED HER- 
MANN and WILLIAM M. ISOM, assist- 
ant cashiers. Two additions to the board 
of directors are ZELLNER ELDRIDGE, 
general counsel of the bank; and 
GEORGE L. DAHL, Dallas architect. 
R. L. HAWLEY has been installed as 
new president of the Exchange Club of 
Dallas, succeeding RALPH T. DOSHER. 
Other officers are GEORGE E. CHRIST- 
ENSEN, vice president; and HUGH A. 
ARTHURS, secretary-treasurer. 
New president of the Dallas Electric 
Club is T. D. THOMAS, successor to 
JACK WEST. Mr. Thomas’ fellow off- 
cers are GEORGE MARCHMONT, first 
vice president; C. M. MACKEY, second 
vice president; WALTER BLAIR, sec- 
retary; and T. H. OWENS, treasurer. 


312 BURT BUILDING 


CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS ¢ MUNICIPAL IMPROVEMENTS * STRUCTURAL DESIGNS 


—DALLAS— 


CENTRAL-5185 


VEKING 
FREIGHT CO 


VIKING FREIGHT COMPANY 


OF CONSTANTLY IMPROVED 
MOTOR FREIGHT SERVICE 


2020 Eakin 
Phone: RIVER 


Member: DALLAS CHAMBER OF COMMERCE 
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Delta Sales Manager. Wallace Har- 
mon, who began his career with Delta 
Air Lines at Atlanta, Ga., in 1940, has 
been transferred from Shreveport to 
Dallas as sales manager for Delta. A 
World War II veteran, Mr. Harmon has 
served Delta also at Fort Worth, Charles- 
ton, S. C., and Birmingham, Ala. 


Cooperating 
with HOME BUILDERS 


100% G.I. Loans 
95% FHA 30 Year Term Loans 
FHA Home Improvement Loans 
Conventional Loans 


T. J. BETTES COMPANY 


1202 Main Stzeet Central 8027 


DONALD McGREGOR, Vice President 
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Skiles 


Employment — 


“A Superior Service” 


Call R-5801 


and let us help you with your 
personnel problems. We offer 
complete, efficient service. 


MRS. SUSIE L. SKILES 


506 Southwestern Life Building 
DALLAS 


No Cost to Employer 


— 
: 


BENNETT & CRITTENDEN 


_Anchitects 


DALLAS 


Members American Institute of Architects 
Members Texas Society of Architects 


QUALIFIED EMPLOYEES 


Carefully screened to meet your job 
requirements. 
“NO COST TO EMPLOYER" 
OAK CLIFF PERSONNEL 
SERVICE 


3242 W. Jefferson M-9655 


thatthe 


BUSINESS CASES 


In your plans for 1949, in- 
clude new brief cases, cata- 
log cases and other business 
cases from Padgitt Bros... . 
Made of fine leather by ex- 
pert craftsmen. ... Write 
for Catalog No. 24. 


PADGITT BROS. 
Fine Leather Goods Since 1869 


1020 Commerce St. Dallas 


Community Chest Campaign Leaders. Ben H. Wooten, left, who has assumed 
the chairmanship of the 1949 campaign of the Community Chest of Dallas County, is 
pictured with Fred M. Lange, who recently rejoined the Community Chest as execu- 
tive director. No stranger to Community Chest activity, Mr. Wooten has served in 
many campaign capacities and during last year’s drive for funds was chairman of the 
speakers’ bureau. He is a vice president of the Republic National Bank and is a mem- 
ber of the advisory committee on national affairs of the Chamber of Commerce of the 
United States. Mr. Lange became executive director of the Community Chest initially 
in 1941 and served until 1945, when he became vice president and managing director 
of the Southwestern Medical Foundation. Following the death of Jack Moffett, he be- 
came acting executive director of the Community Chest last July to help direct the 
1948 campaign. He has been appointed finance chairman for the Texas Social Wel- 
fare Association. 


CLYDE A. WHERRY has been named 
“Realtor of the Year” for 1948 and pre- 


sented the Easterwood Cup by the Dallas 
Real Estate Board. 


GEORGE L. DAHL 
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Fashion and Sportswear 
Center Elects Officers 


ERALD MILLER, who came to Dallas in 
1938 to establish Clockwise Fashions, which 
in partnership with Mrs. Miller he has developed 
into a million-dollar business that advertises and 
distributes medium-priced dresses nationally, will 
direct the affairs of the Dallas Fashion & Sports- 
wear Center in 1949 as president. He has assumed 
the presidency of the apparel association as suc- 
cessor to Justin McCarty, head of Justin McCarty, 
Inc. 

Officers of the Dallas Fashion & Sportswear 
Center for the ensuing year also include Bernard 
L. Gold and R. A. Johnston, Jr., vice presidents; 
Ernest G. Wadel, treasurer; and Mrs. Alma W. 
Cunningham, re-elected secretary-manager. Mr. 
Gold is owner of Nardis Sportswear, Mr. Johnston 
is president of Johnston, Inc., and Mr. Wadel is 
president of Marcy Lee Manufacturing Company. 

In addition to the officers, the new executive 
committee of the fashion organization is com- 
posed of Frank Brogan, president of Brogan & 
Jennings; Ed Green, partner in Green Bros. Un- 
derwear Manufacturing Company; Lester Lorch, 
president of Lorch Manufacturing Company and 
Westway Sportswear; John Donovan, president 
of Donovan Manufacturing Company; M. C. Feld- 
man, president of Leighton Manufacturing Com- 
pany; Cecil Higginbotham, vice president of Hig- 
ginbotham-Bailey Company; and Mr. McCarty. 

Mr. Miller in 1947 organized Jesby, Inc., which 
advertises and distributes nationally a line of 
dresses less expensive than his Clockwise Fashions 
line. 


VISUALIZATION 
: and PLANNING 


of 
YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 


BOOKLETS FOLDERS BROCHURES 
MAIL © PUBLICATION ® RADIO 


PERRY Advertising 


P GERALD F. PERRY 
\ South Ervay St. 


Riverside 
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GERALD MILLER R. A. JOHNSTON, JR. 


BERNARD L. GOLD ERNEST G. WADEL 


BE SURE—BE SAFE 
Ship your Product in 
Gaylord Boxes—Designed 
for Safe Delivery 
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IMMEDIATE 
DELIVERY 


Call for Demonstration 


FRIDEN 
CALCULATING MACHINE AGENCY 


Salesman of the Year. Recipient of the 
Dallas Sales Executives Club’s first an- 
nual award honoring Dallas’ No. 1 sales- 
man of the year, R. L. Thornton, left, 
chairman of the board of the Mercantile 
National Bank, is pictured receiving his 


H. A. MEIERDING: 
District Manager 
2037 MAIN STREET PHONE C-7946 


MICROTONE 
Special Hearing Clint 


NEW MICROTONE 
"PORTABLE CLINIC” 


modelled after equipment used in 
leading hospitals and universities 


Brought Direct to You for the First “Time! 
If our free examination shows you need a hearing aid we will be happy to 
demonstrate the famous ‘“‘MICROTONE.” 


FREE DEMONSTRATION World's 
smallest one-piece, 4-tube Hearing 
Aid—The MICROTONE Lifetime. 
Better to hear with, less costly to 
operate, sealed for a lifetime against 
shock, moisture and dust. Come in 
and try it! No obligation. 


HENRY HAMILTON JR. 


One of the Oldest Hearing Aid Distributors in the Southwest 


C-5324 e 1102 LIBERTY BANK BUILDING e DALLAS 


WORLD'S 


SMALLEST 


citation from Frank Heller, club presi- 
dent. The presentation was made at a 
dinner at the Baker Hotel honoring Dal- 
las’ traveling salesmen. 

“Salesmanship is the life blood of in- 
dustry; Dallas and every city that has 
been built has been built by salesman- 
ship,” said Mr. Thornton, a one-time 
candy salesman, who was principal 
speaker at the dinner. 


TATUM, ALEXANDER and QUADE 
ARCHITECTS and ENGINEERS 
DALLAS 


Members American Institute of A:chitects 
Members American Society of Civil Engineers 


LOOSE LEAF COVERS e EDITION BINDING 
**WIRE-O AND CERLOX PLASTIC BINDING" 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street  -5179 _—Dalllas 


DIAMOND 
BARGAINS 


Professional 
Watch Repair 
Service 


CLAUDE ZIMMERLY 
316 Republic Bank Bldg. C-2748 
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Johnson's Wax Expansion. A luncheon 
last month honoring H. B. Meyer & Son 
of Dallas for top-flight sales performance 
for Johnson’s Wax Company in 1948 
was the occasion for the announcement 
of expansion plans for Johnson’s Wax 
over a 17-state area and the marketing 
of two new products. Al Meyer, right, 
whose company achieved the top sales 
record in the South for Johnson products 
last year, is pictured being congratulated 
by W. D. Hanchey, left, Southern re- 
gional sales manager at Dallas for the 
Johnson firm. B. T. Knight, center, was 
also lauded as the Meyer company’s out- 
standing salesman. Mr. Hanchey said 
that the 1949 expansion program calls 
for greater coordination of the offices at 


FoR 6.6653 
“Certain-teed Products” 
Business and Residential Roofing and Waterproofing 
Contractors 
OLIPHANT ROOFING CO., INC. 


D. F. MORROW, Res. Sales L. N. OLIPHANT, President 
3100 COMMERCE 


Robert D. Goodwin 


ARCHITECT 
TELEPHONE LAKESIDE-5759 
4801 Lemmon 


Dallas, Texas 


FORD SERVICE 
At Its 
VERY BES Tau: 


7 Bring your car to 
us for service and 


repairs .. . you'll 
always RIDOUT 
with SATISFAC- 
TION. 


Kansas City, St. Louis, Omaha, and 
Memphis from Dallas, the company’s 
Western regional headquarters, and that 
the two new products are a water-re- 
pellent liquid starch and a new applicator 
for floor maintenance products. 


2211 Pacific Avenue 


Everything for Your Ford 


R-5055 


Consulting Engineers 
City Planning 
and 
Municipal Engineers 
KOCH & FOWLER 


Prospect 7-2486 
Great National Life Bldg. Dallas 


Channel. Your Scrap. Metal 
Back to Work 


WE BUY ALL TYPES OF 


INDUSTRIAL 
SCRAP 


RAILS MACHINERY « PIPE 
STRUCTURAL STEEL 


Call H 8-5111 


AMERICAN IRON METALS, 


2215 LATIMER STREET 
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five years of service in the Army Corps 
of Engineers, has opened an office as a 
petroleum consultant in the Empire Bank 
Building. He will provide consulting 
services and reports, specializing in re- 
serves estimates and valuations, with 
particular application to the financing of 
development or brokerage of oil and gas 
properties and to the economics of re- 
lated problems such as those of sec- 
ondary recovery, cycling, and unitization 
projects. Mr. McCoy formerly served in 
the exploitation engineering department 
of the Shell Oil Company, the reserves 
and income tax unit of the Skelly Oil 
Company, and was a member of the 
teaching staff in the petroleum engineer- 
ing department of the University of 
Texas. 


. . New president of the Dallas branch of 
Petroleum Consultant. George Y. Mc- the American Society of Civil Engineers Elected by Architects. New president 
Coy, petroleum engineer and geologist, is H. J. MARTYN, whose fellow officers of the Dallas Chapter of the American 
whose four years of service in the oil and are J. E. SERGEANT, vice president; Institute of Architects is Everett V. 
gas loan department of the Republic H. E. DRUMWRIGHT, secretary-treas- Welch, who succeeds Herbert M. Tatum. 
National Bank of Dallas was broken by urer; and HERMAN LARSEN, director. His fellow officers include John B. Danna, 


vice president; Howard R. Meyer, sec- 


retary; and George W. Edwards, treas- 
INDUSTRIAL LUMBER 


E. C CAPEHART is of anew 
LUMBER BUYER inch, 4-inch. Yellow Pine, Oak, Gum, store opened at 301-305 South Akard by 
We carry £7 oi of lumber |! white Pine. the Ward Drug Company. 
suitable for 


CRATING, MAINTENANCE, etc. Also other building materials. 


Prompt Delivery * Try Us * Call T-5195 Wax Ruled Plates 
OLDHAM LUMBER COMPANY Af IN 
(Formerly Oldham and Sumner Lumber Company] 
927 SOUTH HASKELL AVENUE SAM ROSS M cFLREATH C0 FT. 


Home on the Road 


Guests at the Loma Alto, Lawn, or Lakewood 
Hotels have restful rooms like this to look 
forward to after a tiring day on the road. 


Completely air conditioned, and with radio 


in every room, these hotels offer your guests 


and business friends convenient lodging in 


their favorite Dallas suburb. 


LOMA ALTO 
LAKEWOOD 
LAWN 


Hotels 
DALLAS 


DALLAS JANUARY, 1949 


: 


DALLAS’ 


NEWEST & FINEST 


LAUNDRY 


OUR NEW PLANT IS A PREVIEW OF 
THE LATEST DEVELOPMENTS IN 
THE CLEANING INDUSTRY 


. .. built to bring you the finest in 
laundry and cleaning service, our 
scientific cleaning methods, ultra- 
modern plant, and experienced 
personnel are prepared to handle 
your finest garments. 


/ 


serving in the public relations department of the Republic National Bank, has become 
advertising production manager in the public relations department of Braniff In- 
ternational Airways and J. A. Files, left, former Louisiana newspaper reporter and 


editor, has been named publicity assistant in the department. Before World War II, p A x K { iv G 
Mr. Eddins was associated with the Oklahoma Broadcasting Company and operated 


Eddins Advertising and Market Research Agency, and after service in the Air Force iS yy C PROBLEM 


was advertising manager of the “Arlington (Texas) Journal” and later advertising 


supervisor for Butler Brothers at Dallas. Mr. Files, also an Air Force veteran, form- HERE 

new erly served as editor of the “Ruston (Louisiana) Daily Leader,” later as editor of 

1 by “The Minden Herald” and the “Wester Review,” and next as assistant business man- A 20,000-square-foot parking area 
ager of the Webster Printing Company. is aie d for you end comteous 


SSS SSS S588 = — at attendants are on hand to help with 
| your bundles. Dependability and 
service are our bywords—vwe will 
therefore appreciate your com- 
ments on the quality of our service. 


BACHELOR SERVICE 
FAMILY FINISH SERVICE 
FLAT WORK SERVICE 
e FLUFF DRY SERVICE 
eDRY CLEANING 
e FUR, WOOLEN STORAGE e 


ENGINEER * CONSULTANT 
2812 FAIRMOUNT STREET, DALLAS 4 CENTRAL 6931 


STOP THAT NOISE! 


Noise is an irritant that affects customers and employees alike. It creates 
confusion and decreases efficiency. 


Acousti-Celotex, the famous perforated cane fibre tile, soaks up disturbing 


noise. It can be quickly and quietly applied without disturbing business —TELEPHONE— 
routine and it can be repeatedly painted without losing its sound absorbing pre 

| qualities. r 8. 6017 

| For Pick-Up and Delivery 


PAINTABLE PERMANENT 


COUSTI-]| ELOTEX 


TRACE MARK PEGISTEREO Patent orrce 


S. W. NICHOLS COMPANY, INC. 


| DALLAS HOUSTON LAUNDRY & CLEANERS 

 TENISON 3-2166 WENTWORTH 3-9311 5003 Lemmon Avenue 
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POLLOCK PAPER CORPORATION 
is the new firm.name of the Pollock 
Paper & Box Conipany of Dallas. 


T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 


Phone R-5026 Dallas 


Cedergren Metals Co. 


e Cemetco Specification 
Non-Ferrous Metals 
e Permanent Mold and High 
Pressure Diecastings 
UNDER LABORATORY CONTROL 
Telephone R-4297 P. O. Box 5562 
DALLAS 2, TEXAS 


Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 
METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET R-5103 


CIVIL — CRIMINAL 
CHARACTER 
FOR FIRMS IN THE ENTIRE 
SOUTHWEST 


Our 29 years of detective 
experience is your guarantee of 
complete, accurate information. 
Licensed and Bonded male and 
female investigators in principal 
cities of the U. S. and abroad are 
at your service. 


@ REPOSSESSIONS 

@ MISSING PERSONS 
@ LISTENING DEVICES 
@ RECORDING UNITS 


Call (-2695 


RAY DETECTIVE 
AGENCY 
424 RIO GRANDE BUILDING 


C. R. RIVERS, Manager 


LICENSED BONDED 


. 


New McGaugh Hosiery Officers. Newly elected officers of the McGaugh Hosiery 
Mills of Dallas include J. R. Brown, right, president, and Grady Parkerson, manager 
of company operations. Mr. Brown, formerly executive vice president, has succeeded 
C. C. McGaugh, who has resigned. Other officers named are J. Fred Schoellkopf, Sr., 
and M. L. Dengler, vice presidents; and H. P Owen, secretary-treasurer. Directors 
elected are J. Fred Schoellkopf, Jr., Wilson Schoellkopf, D. S. Donovan, W. P. Bomar, 
and Maurice Purnell. C. E. Hancock is sales manager for McGaugh, and Miss Lillian 
Clark is advertising manager. 


troller and named FRANK C. SNEED as 


advertising manager. 


The Home Furniture Company has 
advanced ROBERT CHERRY to comp- 
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NEW OFFICERS ELECTED 
BY SOUTHWESTERN F. & C. 


OUR new officers of the Southwestern Fire 
and Casualty Company of Dallas include 
Harold F. Volk, president of Volk Brothers Com- 
pany, who has been elected vice president of the 
insurance company. 

The other three are long-time members of T. A. 
Manning and Sons, underwriters for the company. 
They are Erle C. Patrick, secretary; Aubrey A. 
Bishop, assistant secretary; and Jack F. Rux, as- 
sistant treasurer. 

Mr. Volk had previously been named to the 
hoard of directors of the Southwestern Fire and 
Casualty, which has headquarters jointly with the 
Manning organization in the new Yancey Build- 
ing at 3906 Lemmon Avenue. Mr. Patrick joined 
the Manning firm in 1931 and has successively 
served as special agent, underwriter, assistant 
general agent, and chief underwriter, with time 
out for three years of Army duty during World 
War II. 

Mr. Bishop has been with the Manning organi- 
zation for 17 years, having served in the book- 
keeping department, then as chief accountant, and 
for the last eight years as special agent in both 
West and East Texas. Before going with the Man- 
ning firm in 1943, Mr. Rux began his insurance 
career in 1920 as assistant cashier for the Aetna 
Casualty and Surety Company, served the Ameri- 
ca Fore Group for 11 years as chief clerk and 
office manager at Dallas, and then was an account- 
ant for the Trinity Universal Insurance Company 
of Dallas. 


ERLE C. PATRICK HAROLD F. VOLK 


JACK F. RUX AUBREY A. BISHOP 


TOM R. McBEATH has been named 


sales and sales promotion manager of 
Marlin Associates. 


COMMERCIAL 
PROPERTIES 


HOTELS 
OFFICE BUILDINGS 


CECIL W. CROW 


Insurance and Bonds 
109 Thomas Building C-8428 
Dallas 1, Texas 


uipment 


STMENT PROPERTIES 
EXCLUSIVELY 


PUBLIC ADDRESS 
INTER-COMMUNICATION EQUIPMENT 
AUTOMATIC TELEPHONE SYSTEMS 
Dealer for 


THE FAMOUS MOTOROLA LOW-PRICED 
TELEVISION 


CHANDLER 
SOUND EQUIPMENT CO. 
2913 Gaston T-9929 
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y This Number for Competent Help! .- 


SACKS EMPLOYERS SERVICE 


Texas’ Oldest Employment Servic 
1804/2 MAIN STREET 
Specializing in 

ANTS... SECRETARIES... oFFic 
- CLERICAL AND TECHNICAL HELP 


105 Dallas Employers 
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George P. O’Rourke, Sr., who has auto- 
matically become a member of the board 
of directors. Other 1949 officers are H. H. 
Meers, vice president; and Leo Norton, 
secretary-treasurer. New directors are 
A. J. Rife and W. N. Vivrett. Julian 
Capers, Jr., is managing director of the 
Dallas Chapter. 
EDWIN O. CARTWRIGHT, manager 
of the Dallas office of Merrill Lynch, 
Pierce, Fenner & Beane, has become a 
general partner in the investment firm. 
JAMES L. FOLSE, who has been in 
the rug and carpet business in Dallas for 
28 years, has been named sales manager 
of Dardy’s Rugs and Carpets, 3009 Ross 
Avenue. 
7 
B. F. McLAIN of Dallas has been 
recognized as one of eleven “All-Ameri- 
can Furniture Merchants of 1948” in the 
annual Cavalier Award competition of 
the National Retail Furniture Associa- 


Contractor's Chief. A. R. Eckert, a 
partner in the Eckert-Fair Construction 
Company, has become president of the 
Dallas Chapter of Associated General 


Contractors of America, succeeding tion. 


E. A. STEINBERGER 

Consulting Valuation Accountant and Engineer 

Depreciation Studies, Investigations and Valuations 
of Gas and Oil Properties 


Member 
The National Society of Professional Engineers 
and Technical Valuation Society, Inc. 
1309 Liberty Bank Bldg. 
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Life, Accident, Health, Hospital Policies 


Best for the Individual, Family, or Group 


Established 

1201 MAIN STREET Living Protection| DaL.tas 2, TEXAS 
B. Hick Majors, President 


Named Vice President. Charles S. 


Sharp has been elected a vice president 
of the Fidelity Union Life Insurance 
Company of Dallas in charge of policy- 
holders’ service. A graduate of the Uni- 
versity of Texas Law School and the 
Harvard Graduate School of Business 
Administration, Mr. Sharp had previ- 
ously been elected to the Fidelity Union 
Life’s board of directors. 


H. L. NICHOLS, who has been en. | 


gaged in private law practice for the 
past year, has become assistant city at- 
torney of Dallas. 


om W. Collins 
ublicity Advertising 
38-8869 Photography 


L- 3669 


Real Estate 
— Loans — 


HOMES, APARTMENTS AND 
BUSINESS PROPERTY 


F.H.A., Conventional and 
G.I. Loans 


service — liberal, flexible pro- | 
grams to fit your requirements. 
Commitments on plans. 


3709 HAYNIE | 


Low interest — prompt, friendly : 


MURRAY 


INVESTMENT COMPANY 


**Real Estate Financing Since 1908"* 
718 Republic Bank Building 
Telephone C-4358 
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Man's Shop Director. Herbert Marcus, 
Jr., secretary of Neiman-Marcus Com- 
pany, who has been buyer of men’s fur- 
nishings, has been appointed managing 
director of the Neiman-Marcus Man’s 
Shop. Associated with the store for the 
last 15 years, Mr. Marcus has had mer- 
chandising experience in numerous Nei- 
man-Marcus departments and training in 
the service and credit phases of retailing. 
L. A. Wallace, who joined Neiman-Mar- 
cus in 1928 and has headed the men’s 
merchandising division since it was 
established, has been advanced to assist- 
ant vice president. 

JOE L. LANG, a veteran in claims ad- 
justment work, has become a partner 
with Robert B. Lovelace in the General 
Claims Service of Dallas. 


Plumbing 
Heating 
*Flectrical 
Air Conditioning 


CONTRACTORS & 
CONSTRUCTION ENGINEERS 


Tel. L6-6641 


| 
| 
| 


Fee SRXET Awe. 


| Lovers Lane 
at Loma Alto 


OUGHT - SOLD - QUOTED 


BANK STOCKS—INSURANCE STOCKS— PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 


ty Oldest Trust Company in Dallas 
Specializing in Investment Stocks and }}onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. ~ DALLAS, TEXAS 


oming / 


The New 


153 Commerce St., at Industrial 


A COMPLETE TRUCK SERVICE 
for TRUCK and FLEET OWNERS. 
The Ben Griffin Truck Center will be 
devoted to selling and servicing Ford 
trucks, and providing genuine Ford 
parts. 

With 50,000 square feet of concrete 
approach, shop floor, and turn-around 
aprons, the Truck Center is designed to 
give fast, precise servicing to truck and 
fleet operators. 

Meanwhile, Ben Griffin Auto Co., 1601 
South Ervay, continues its all-around 
sales, service and repairs on Ford cars 
and trucks. 
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Re-elected by Republic. Gus Cook, 
president of the Fair Park National 
Bank since its organization, has been re- 
elected a vice president of the Republic 
National Bank. Active in Dallas banking 


for 20 years, Mr. Cook is a director of 
the Oak Cliff Bank and Trust Company, 
which he formerly served as a vice presi- 
dent and cashier, and was a Republic 
National vice president before becoming 
president and a director of the Fair Park 
National, in which capacity he will con- 
tinue to serve. 


MURRAY BREWER, formerly execu- 
tive secretary of the South Chicago 
Branch of the Young Men’s Christian 
Association, has joined the Dallas YMCA 
as assistant general secretary. 
ED BRYANT, who has been engaged 


in radio sales and program production, 


has been named sales supervisor of 


Doran Chevrolet, Inc. 
CHARLIE JOHNSON, who has been 
service salesman, has been advanced io 
service manager for the Orand Buick 
Company. D. A. BROWN, also formerly 
a service salesman, has been named as- 
sistant service manager. 


609 Rio Grande National Building 


COMPETENT PROFESSIONAL, TECHNICAL AND OFFICE PERSONNEL 


Phone R-501¢ 


Sigma Delta Chi President. Ted Ba:- 
rett, promotion and public relations di- 
rector of “The Dallas Morning News,” 
has assumed the presidency of the Dal- 
las Professional Chapter of Sigma Delta 
Chi, national journalistic organization, 
succeeding Richard P. Wall, advertising 
manager of Southwestern Drug Corpora- 
tion. Other new officers are Clay Bailey. 
amusements editor of “The Daily Times 
Herald,” and Ayers Compton, Ayres 
Compton and Associates, vice presidents: 
Fred I. Massengill, Jr., “Terrell (Texas) 
Tribune.” vice president-at-large: Wil- 
liam Noll Sewell, information officer of 
the Veterans’ Administration, secretary: 
and Ted Malloy, Braun & Company. 
treasurer. 

SAM PASSMAN, attorney, has _re- 
moved his offices to the Dallas National 
Bank Building. 


For the Best in Janitor Supplies 


Call "Central" 
Phone T 7-6425 


SERVING 
HOTELS TRANSPORTATION HOSPITALS 
BUILDINGS INSTITUTIONS INDUSTRY 


* SOAP AND SOAP POWDERS 
DISINFECTANTS 
* FLOOR WAXES 


%* SCRUBBING AND POLISHING MACHINES 

* WASTE RECEPTACLES AND GARBAGE CANS 
%* RUBBER AND STEEL MATTING 

* BROOMS, BRUSHES, MOPS, BASKETS, ETC. 


INSECTICIDES 
CLEANERS 
* DEODORANTS 


3428-30 Commerce Street e 


Central Chemical Company 


Phone e Dallas 


Business Broker 


REAL ESTATE 


AND 


Business Property 


R. R. McCAULEY 


REALTOR 
Phone V4-3614 


4215 LIVE OAK DALLAS 
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Trade Director Honored. While in 
Dallas last month to address the annual 
dinner of the Dallas Manufacturers’ and 
Wholesalers’ Association, Michael M. 
Mora, director of world trade develop- 
ment for the International House at New 
Orleans, was the guest of honor at a 
luncheon given by the Foreign Trade 
Committee of the Dallas Chamber of 
Commerce. Pictured above, left to right, 


NECA Vice President. J. L. (Jim) Mc- 
Clure, president of McClure Electric 
Company, has been elected a district 
\'ce president of the National Electrical 
Contractors’ Association. Mr. McClure, 
who now heads NECA’s fifth district of 
nine Southwestern and Western states, 
iscluding Texas, has served four terms 
os president of the Northeast Texas 
Chapter of NECA. 


seated, are Ray Miller, vice chairman of 
the Foreign Trade Committee; Mr. 
Mora; and Henry E. English, immediate 
past president of the Manufacturers’ and 
Wholesalers’ group; and, standing, R. D. 
Rice, Butler Brothers, and Roy Jenkins, 
manager of the Foreign Trade Depart- 


GRAYSON GILL 


Architect and Engineer 
1913 San Jacinto Street 


Dallas 1, Texas 


containers, 


At a Small Monthly Charge 


completely does away with the 
inefficient liquid sprays, drip hee 
machines and antiquated wall weene 


They’re Changing to 


ODORITE 
NO 


WASH ROOM and REST ROOM 
SANITATION and DISINFECTING 


All Over Dallas 


EQUIPMENT TO BUY 
MATERIALS TO STORE 


SERVICE 


ment of the Dallas Chamber. 


AER-0-MATIC 


DEODORIZER CO. 
JOHN ELFONT, Sales Manager 


PHONE 
Justin 8-8533 


nland Life Bldg. Dallas, Texas. OFFICE: 5403 BRADFORD DRIVE 
Telephone ; 


NATIONALLY KNOWN 
BRANDS OF QUALITY 
MERCHANDISE 


STOVES TOOLS 
WHEEL GOODS GENERAL 
SPORTING HARDWARE 
HOUSEHOLD 
AND APP 
VARNISH 
FARM BUILDERS’ 
EQUIPMENT HARDWARE 


HUEY & PHILP 


HARDWARE COMPANY 
Exclusively Wholesale 


HOUSTON @® DALLAS © FORT WORTH 
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The March of Industry 


Mercantile National Erecting 


$1,650,000 Garage Structure 


IHE seven-story Mercantile-Com- 
merce Building going up in the 
block bounded by Commerce, Jackson, 
St. Paul, and Prather Streets will house 
a four-story underground garage, 
ground-floor shops, and two floors of of- 
fice space. It is being erected for the 
Mercantile National Bank at a cost of 
approximately $1,650,000 by Vilbig 
Brothers, Inc., general contractors. 
The underground garage portion of 
the structure is designed to provide about 
three acres of parking space for 1,250 


automobiles daily. The total of more than 
200,000 square feet of space will also in- 
clude about 54,000 square feet of air- 
conditioned office area and 15,000 square 
feet of air-conditioned ground-floor space 
for shops. Modern in design, the build- 
ing will be constructed of reinforced con- 
crete, faced with light brick, and broken 
by abundant glass space for shop dis- 
plays and office windows. The foundation 
will be so constructed to permit extension 
of the building to a 10-story height at a 
later date. 


APPEARANCE above ground of the new Mercantile-Commerce Building, when completed later this 
year, is shown in the architect's sketch. There will be four additional floors below ground for 
automobile parking. 


The lot was acquired by the Mercan- 
tile National Bank from the Grady 
Vaughn estate through Hudson & Hud- 
son, realtors, It extends 150 feet on Com- 
merce and 200 feet on St. Paul. Tenants 
in the building will have direct access to 
the garage without leaving the building. 
H. Edward Smith, manager of the Mer- 
cantile Bank Building, will also serve as 
manager of the Mercantile-Commerce 
Building. Walter W. Ahlschlager is the 
architect. 
Verson Company 


{Continued from Page 18) 
tion including scientific development, 


tooling, fabrication of parts, and the 
transfer of tooling and production equip- 
ment to a firm’s own plant, with pilot 
operation and supervised manufacture as 
well as the installation of presses and 
other equipment to meet individual re- 
quirements. The Verson company is thus 
equipped to execute production contracts | 
at its own plant for any given parts or 
will design and set up a manufacturing 
process for an individual plant. 

Leon Krysinski is executive vice 
president of the Verson Manufacturing 
Company of Dallas. Ralph Verson is sales 
manager. H. A. Jacobs is chief engineer. 


McCRIGHT & COMPANY, 


Builders Engineers 


Business and Industrial Properties | 


Will Build to- Sui 


Certificates - Scrolls 


When you wish to pay special tribute to a person of particular 
merit or one who has performed an outstanding service, call 


STELLMACHER, C-6881 


DICTAPHONE: LEADS THE WAY 


*One ef America’s Great and 
Trusted Trademarks 
FRED L. HAYNES 
District Manager 


Dictaphone Corporation 
216 S. St. Paul R-6117 
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Southland Supply Company 
Occupies New $250,000 Plant 


HE Southland Supply Company of 
Dallas is now housed in its: new 
$250,000 plant recently completed at 
2034 Amelia Avenue. Covering two 
acres, the new facilities include spa- 
cious showrooms, inside and outside 
warehouse space, trackage, and ample 
parking space for customers of the 
firm. 
The office unit of the new Southland 
Supply Company plant is pictured 
above. Shown at right is B. V. Henegar, 


Employment 


PHONE 


R-1004 


We specialize in office, sales and 
technical positions— 


No Cost to Employer! 


Mrs. Juanita Salter 
Owner and Manager 
Suite 501-2, Irwin-Keasler Bldg. 
Dallas, Texas 
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president of the company. 

Mr. Henegar has been in his present 
business since 1921, when he came to 
Dallas as manager for the Wolfe Manu- 
facturing Company. He organized the 
Southland Supply Company in 1927. 

Southland Supply serves the Dallas 
area and North and East Texas and is 
a wholesale dealer exclusively in plumb- 
ing, heating, and industrial supplies. 
The firm’s principal lines include Koh- 
ler plumbing fixtures, Day and Night 
Panelray heaters, Day and Night water 


heaters, Walworth valves, J. & L. steel 
pipe, copper pipe, sewer pipe, and other 
equipment in allied lines for use by in- 
dutries and the building trades. 


J. DuVAL WEST, a partner in the 
Jones-West Mortgage Company, has been 
named president of the Dallas Chapter 
of the Society of Residential Appraisers. 
Oother officers are HOWARD W. DUN- 
HAM, first vice president; DUDLEY 
BRUTSCHE, second vice president; and 
LLOYD S. BOWLES, secretary-treas- 
urer. Directors include MURPHY H. 
BAXTER, GLEN H. GALBRAITH, R. H. 
BOGARTE, WILLIAM J. HAHNEL, 
JERRY R. HANNA, HUBERT B. Mc- 
PEAK, and J. M. SIMMONS. 

ALPHONSO RAGLAND JR., of the 
Ragland Insurance Agency of Dallas has 
been elected a director of the Midwestern 
Insurance Company of Oklahoma City. 


MUSTANG 


_CONTRACTORS and ENGINEERS 


Industrial 


DUCT INSTALLATIONS - VENTILATO 


SINKS 


Telephone Today: R-8513 
MUSTANG Siéeez Uetal and Go. 
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CLOUD 
Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 
by calling... 


R-9581 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 
Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 


You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


CRUGER T. SMITH 


General Insurance 


R-8624 Magnolia Building 


Peda-Spray. A new Dallas business 
concern is the Peda-Spray Southwest 
Sales Company, 4421 Greenbrier Drive, 
which has been granted a franchise by 
the parent Peda-Spray Company of New 
York for the distribution in Texas and 
Oklahoma of both a Peda-Spray dispen- 
ser and solution designed for the pre- 


ventive treatment of athlete’s foot. Both 
items are warehoused in Dallas. The dis- 
penser, pictured at left, consists of a 
circular 314-gallon tank with an insert 
grill suspended on a center spring and 
resting on the pistons of three pumps. 
When depressed by the user stepping on 
the grill, the pumps cause the atomizing 
of the solution which envelops the area 
of the feet. The Peda-Spray is designed 
for mass showering in industry, schools. 
clubs, and the like. Lucian C. Sneed is 
president of Peda-Spray Southwest Sales 
Company. 


Industrial Oxygen. The Industrial 
Oxygen and Supply Company has opened 
its new store in the Trinity Industrial 
District at 101 Payne Street off Indus- 
trial Boulevard, The firm, a partnership 
of Tyler Duncan and Clyde Gentry. 
handles a complete line of merchandise 
for welding and is the authorized Dallas 
distributor for National Cylinder Gas 
Company. The company’s new building. 
houses offices, showroom, and ware- 
house in about 2,250 square feet of space. 


SHOW CASE AND FIXTURE 
MANUFACTURING CO. 


DESIGNERS & MANUFACTURERS © 
OF STORE “INTERIORS 


IT’S GOOD BUSINESS TO 


See GARDNER 


ALMOST ANY MAKE— 
ANY STYLE... 


You will save up to $100.00 on 
the world's finest pianos 


NEW and USED 


e GRANDS 
e SPINETS 
e UPRIGHTS 


3116 KNOX ST. 


When You Want a Piano 


“88 Keys to a Better World” 


GARDNER & CO. 


DALLAS 


L-5947 


1 bk A 4 


DALLAS JANUARY, 1949 


f 
| 
n 
i 
lk 
; 
: i h 
n 
e 
me 
ay 
y 
= 


t. Both 
The dis- 
s of a 
| insert 
ng and 
pumps. 
ying on 
mizing 
le area 
signed 
chools. 
need is 
t Sales 


istrial 
opened 
ustrial 
Indus- 
ership 
entry. 
andise 
Dallas 
r Gas 
ilding. 

ware- 
space. 


Dallas and Television 
(Continued from Page 11) 


facilitate growth and industrial expan- 
sion is undeniable. 


All-Around Entertainment. Dallas 
citizens will get all-around entertain- 
ment in TV to come, Mr. Rembert also 
pointed out. Programs will be short and 
offer much variety. There is no place for 
two-hour shows on television. We can 
look for shows with much educational 
value. This visual appeal will take much 
of the dryness out and add interest. Per- 
haps we shall “sit in” on interesting ses- 
sions of Congress or legislative committee 
meetings. When legislation of interest to 
Dallas comes before Congress, we may 
expect special TV broadcasts to make us 
eye witnesses. As the legislator rises to 
speak or raises his hand to vote, he will 
undoubtedly feel the eyes of his constitu- 
ents upon him. 


Color? While television broadcasts in 
full, natural color have already been 
made, John Q. Dallas will have a wait WYATT C. HEDRICK 
several years, however, before he will Architect and Engineer 
see his favorite football game in full 
color. Mr. Rembert’s comment on a foot- 
ball game he saw televised in color after 
first viewing it in black and white was: 
“Remarkable!” With color, individual 
players are more easily identified and 
plays are easier to follow. Color adds 
zest. Add color to three-dimensional ef- 
fects (now in the experimental stage) 
and you will really have something. 

Mr. Rembert said emphatically, “‘Tele- 
vision is the most compresensive medium 


of education and public information that APPOINTMENT SERVICE 


has ever been conceived. There is no 


medium to compare with it.” R-1571 © R-4887 
Commenting on TV’s future, Mr. REPUBLIC BARBER SHOP 


Campbell searched for a conservative 
synonym of the word, “fabulous.” Think- 
ing of nothing that would express his 
thoughts as well, he said, “Fabulous.” 


904 Fort Worth Ave. Phone C-1246 


PHOTOSTAT PRINTS. 


Southwestern Blue Print Co. 
1801 Commerce Street Phone C-8084 


616 REP. BK. BG. J. N. WOOD, Mgr. 


S. J. NADEL, CLU. 


LANDAUER and GUERRERO Life Insurance Counselors 
CONSULTING ENGINEERS 2006 Tower Petroleum Building 

Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing Telephone R-3083 
Design and Supervision 


4801 Lemmon Avenue 


AND ASSOCIATES 


5-8-9562 


PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 


SERVICE 


M O R E YOUR MONEY 


¢ PROTECTION 
OR ¢ ACCURACY 
ELECTRIC 


CALL FOR FREE DEMONSTRATION 


R. C. ALLEN 
BUSINESS MACHINES, INC. 
1801 Young Street 
Branch Office Phones: R-1892 and C-3306 


CALL 


R. 3426 % 


Time Sayed tn Finding Right Employee 


With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 


EMPLOYMENT SERVICE 
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Dale Miller 


{Continued from Page 7) 

There is a pronounced difference, of 
course, between mere transgressions of 
political proprieties and the grim busi- 
ness of espionage. Casual indiscretions 
do not extend to the theft of secret docu- 


ments and the betrayal of Government, 
and the line of demarcation between 
them should be clear enough. But the 
government agencies investigating un- 
American activities cannot be said to 
have distinguished themselves by a fair- 
ness in differentiating between the two. 


F. M. LOVE, Pres. 
1302 Main Street 


MORTGAGE 


ALL TYPES, CONVENTIONAL, F.H.A. AND G.I. 
TO BUY, BUILD, RE-FINANCE OR REPAIR—BEST INTEREST RATES 
Loans approved from plans and specifications on proposed buildings. 
—NO BROKERAGE—NO INSPECTION OR APPRAISAL FEES— 


SOUTHERN TRUST & MORTGAGE CO. 


"25 Years in Dallas"' 
Approved FHA Mortgagee 
INSPECTIONS, COMMITMENTS on CONVENTIONAL LOANS IN 24 HOURS 


LOANS 


AUBREY M. COSTA, Vice-Pres. 
Phone R-5551 


1006-8-10 Fidelity Building 


NEL SERVICE 


Phone R-4786 


Dallas 2, Texas 


professional, technical, office, sales 


Epitx L. SeweLt, Co-Owner, Manager ¢ James F. Gump, Co-Owner, Business Manager 


“TEXAS DELIVERY SERVICE 


Bring Your Eye 
Physician's Pre- 
scription to Us for 
A-1 Quality Lenses 


Martin 


CHECK-UP DATE 


In figuring just when eyes need a check-up too many people 
fail to realize the passing of time. You may think your 
glasses are only a year old, and should still be right for your 
eyes, but those glasses may be TWO years oid, and need 
changing. Why not check with your Eye Physician? 


a, 
Ground Floor 


Successor Walstrom Compony 


@ Medical Arts ‘Bldg. Dallas 


Through sensational exposes of fre- 
quently unverified charges they have 
tarred many suspects with the same 
brush, and such tactics have the effect 
not only of injuring the innocent but of 
mitigating by contrast the sins of the 
guilty. And they have the effect, too, of 
diverting the attention of the people from 
the profound seriousness of the problem, 
leaving the spy scare to be relished for its 
entertainment value as exciting exploits 
from the adventures of some Dick Tracy. 
What is needed, of course—urgently 
needed—is for the American people, and 
in particular their representatives in 
both the legislative and executive 
branches of the Government, to adopt at 
long last some consistent and realistic 
policy toward the Soviet Union and its 
stealthy determination to subvert the 
cause of freedom throughout the world. 
The Red Peril is no Red Herring; but 
neither is it an instrument to be em- 
ployed for the defamation of political 
opponents. There has been entirely too 
much politics in this grave issue. The 
menace of communism is real enough, 
and the crime of treason should brook no 
remission. The guilty should be appre- 
hended and punished, but the innocent 
should be protected by the anonymity 
which is implicit in American justice. 


EYE GLASSES 
All complete 


for as low 
1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 


5401 East Grand Avenue 
2002 Greenville Avenue 


Da 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of C ce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 


49111/CEI. Mexico. Import-export 
firm in Mexico City wishes exclusive 
representation for North American firms 
in Mexico, Central, and South America. 

4991/VA. Italy. Milan firm has juni- 
per berries for export. 

49101/L. Italy. Milan concern wants 
to import patent leather, black and 
colored glace kid, black and colored 
chrome suede calf and kid, and crocodile 
and reptile skins. 

49111/KJS. India. Bombay firm 
wishes to export raw jute; jute bags, 
cloth, webbing, twine, and waste; vege- 
table oils and oil cakes; copra; tea; cot- 
ton waste; hides and skins; and mica; 
and wishes to import cotton piecegoods. 

49111/M. San Salvador. Concern 
wishes to import prefabricated houses of 
porcelain enameled steel or aluminum 
suitable for tropical countries. 

49101/LD. Puerto Rico. Manufac- 
turers’ representative has for export solid 
mahogany and native wood furniture. 

49111/E. Mexico. Mexico City manu- 
facturers’ agent offers his services to 
firms interested in purchasing Mexican- 
made products. 

49101/MD. Mexico. Monterrey firm 
wishes to represent in Mexico North 
American manufacturers of tractors, 


Typewriters 
Adding Machines 
Repairs and 

Supplies 


S. L. EWING CO. 


C-5401 Dallas 


1919 Main Street 


“60 Years in Dallas’’ 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 

We Specialize in Industrial Property 


1209 Main St. e Phone C-4366 
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cultivators, plows, and seed planters, 
both horse drawn and mechanical. 
49101/SAC. - Brazil. Manufacturers’ 
agent in Rio de Janeiro wants to import 
fertilizers, copper sulphate, lead arsen- 
ate, farm machinery, irrigation pumps, 


chemical products for feeding live stock, 
and chemicals for sugar manufacturing. 
49111/C. Philippine Islands. Firms 
in Manila have coconut oil and mahog- 
any for export in quantity lots. 
49121/P. Italy. Alessandria manufac- 


FIGURE FASTER WITH A 


MARCHANT 


HERE IT IS! 


AUTOMATIC POINT-OFF 
IN DIVISION, EITHER 
DECIMAL OR 
PERCENTAGE 


17 OTHER PRINCIPAL 
NEW FEATURES 


K. A. MESERVE 


AGENCY MANAGER 
4215 LIVE OAK T-3-2163 


MARCHANT CALCULATING MACHINE AGENCY 


CURRENT 
DELIVERY 


turer wishes to export paper cutting ma. 
chines and cardboard cutters. 

49111/CF. France. Paris firm wants 
to import all kinds of American oil seeds 
and cakes. 

49111/F. Japan. Former American 
Army officer, located in Tokyo, offers his 
services to firms interested in doing busi- 
ness in Japan. 

49121/BVC. England. London firm 
wishes to establish a connection in Dal. 
las, and also wishes to obtain agencies 
for American concerns desiring represen- 
tation in England. 

49121/P. Hawaii. Honolulu manu. 
facturers’ agents wish additional lines of 
men’s, women’s, children’s, and infants’ 
clothes; also dry goods and novelties. 

49101/T. Bulgaria. Gabrovo firm 
wants to import motors, machinery, tex- 
tiles, radios, and cotton. 

49121/ITR. New Orleans. Interna. 
tional Trade Mart wishes to contact firms § 
or individuals interested in exclusive dis- 
tribution rights for Belgian linen, petit- 
point chairs, and picture frames. 

49111/CGofB. Belgium. Firms have 
for export textiles, blankets, dish cloths, 
cotton swanskins, linens, pure linen scen- 
ery canvas, and artists’ canvases. 


alight Whig 


This feather-light aggregate mixes with gypsum to form an 
insulating, crack-resisting, fire-retarding plaster. Mixes with 


cement to form a light weight, permanent 


As a concrete or plaster, it will never burn, rot or decompose. 
Call H-7611 and let us send you complete information. 


BLUE DIAMOND CO. 


aggregate 


... the 


that is 


For 


insulating concrete. 


Piaster That insulates 


1 


one-sixth the 
mixing 


2722 Logan Phone H-7611 Zonolite is, the registered 1 
trade-mark of Zonolite pany. 

k 
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Business 
Opportunities 


EDITOR'S NOTE: The Dallas Chamber of Com- 

merce cannot guarantee any firm or individual 

mentioned in this column. All statements are those 

offered by the firms or individuals, and it is sug- 

gested the usual investigation be made in each 
instance. 

The following individuals and 
firms are interested in representing 
Dallas manufacturers in their re- 
spective territories: 

Link and Meehan Agency, 308 St. 
Paul Building, St. Paul 2, Minn., sales 
agency serving the twin cities, St. Paul 
and Minneapolis, and the Northwest, is 
interested in contacting Dallas manu- 
facturers desiring representation in their 
territory. 

Michael Baltusnik, Peterboro, 
N. Y., manufacturers’ agent, wishes to 
represent Dallas concerns seeking hard- 
to-get items in New York State. 

Paul Heyneman Factors, 401 Phe- 
lan Building, 760 Market Street, San 
Francisco 2, Calif., Pacific Coast dis- 
tributors, seek to represent non-compet- 
ing Texas manufacturers. 

The following individuals and 
firms are seeking representation in 
Dallas and vicinity : 

The Advance Products, 325 North 
Water Street, Wichita 2, Kan., aluminum 
sectional kitchen cabinet manufacturer, 
is interested in distribution in the Dallas 
trade area. 

United Tool & Manufacturing 
Company, 5711 Holmes Avenue, Los 


golf bag carrier, wishes to secure repre- 
sentation through firms presently calling 
on ships’ service stores and Army post 
exchanges. 

California Cordage Supply Com- 
pany, 1925 East Olympic Boulevard, 
Los Angeles, Calif., is seeking representa- 
tion through plumbing jobbers to handle 
its line of tarred and untarred plumbers’ 
oakum. 

Ellis Butane Equipment Com- 
pany. 4501 Greely Street, P. O. Box 
6267, Houston 6, Texas, shallow well and 
deep well jet pumps sales agency, is seek- 
ing wholesale distributors in Dallas in- 
terested in handling this line of equip- 
ment on a distributor-jobber basis. 

Edward M. Glaser, 1917 Palmerston 
Place, Los Angeles 27, Calif., is seeking a 
Toxas representative to handle a line of 
sinall leather goods, such as purses and 
key cases. 
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Angeles 11, Calif., manufacturer of a 


Progressive Products, 4620 Park 
Boulevard, San Diego 3, Calif., infants’ 
specialty item manufacturer, is seeking 
to contact drug and baby goods jobbers 
in the Dallas area. 


Norcraft, Inc., 4415 Appleton 
Street, Cincinnati 9, Ohio, advertising 
specialty concern, is seeking a salesman 
for the Dallas area. 


Slaymaker Lock Company, Lan- 
caster, Pa., manufacturer of brass hard- 
ware, is seeking a sales representative 
presently calling on retail hardware 
stores in Texas, Cklahoma, and Arkan- 


sas. 


Manufacturers Products Com- 
pany, 704 Leonhardt Building, Okla- 
homa City, Okla., is seeking a jobber 
presently calling on department, chain, 
grocery, drug, and hardware stores to 
handle a new permanent type starch. 


PIG STANDS, Ine. 


Originators of 
DRIVE-IN 
RESTAURANT 
SERVICE 


“Forward with Texas for 27 Years" 


J 


LL 


OU WILL SEE Security and Independence ahead for 
~ you and your family if you invest in a Planned Pro- 


gram of Life Insurance. 


Your experienced Southland Life Representative 
has assisted many men and women along the road to 
financial independence. Let him show you how easily 
and inexpensively you can acquire your security plan, 
tailored to fit your own needs. 


Serving Continuously Since 1908 


ENSURANCE 
W.C. MeCORD, President 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION INSURANCE 
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ACME BUILDING MAINTENANCE COMPANY...... 16 


ADLETA SHOW CASE AND FIXTURE 

MANUFACTURING 
AER-O-MATIC DEODORIZER COMPANY.............. 
R. C. ALLEN BUSINESS MACHINES, INC....... 


AMERICAN BEAUTY COVER COMPANY... 26 
AMERICAN IRON & METALS, INC...... mre 
BENNETT & CRITTENDEN, ARCHITECTS.............. 24 
Agency—Bozell and Jacobs Advertising Agency 
BLUE DIAMOND 42 
Agency—IJ. Neal Ferguson Advertising Agency 


HERMAN BLUM, ENGINEER-CONSULTANT.......... 29 
BREWER STUDIO, PHOTOGRAPHERS , 
BROAD & NELSON, ARCHITECTS, 


ENGINEERS, PLANNERS 12 
CEDERGREN METALS . 30 
CENTRAL CHEMICAL 34 
CENTRAL INDUSTRIES, 36 


CHANDLER SOUND EQUIPMENT COMPANY...... 31 
CHAPPELL, STOKES & BRENNEKE, 
CONSULTING ENGINEERS 


Agency—The Crabtree Agency 


CLOUD EMPLOYMENT SERVICE... 38 
TOM W. COLLINS, PHOTOGRAPHY.................... 32 
GEORGE L. DAHL, ARCHITECT................... . 24 
DALLAS AIR CONDITIONING COMPANY.......... 2 


Agency—McKee-Thompson and Associates 
DALLAS-FORT WORTH BREWING COMPANY.... 39 
Agency—Grant Advertising, Inc. 
4 and 45 
DALLAS POWER & LIGHT COMPANY.................. 47 
Agency—Bozell and Jacobs Advertising Agency 
DALLAS RAILWAY & TERMINAL COMPANY...... me 
Agency—Ayres Compton Associates 


DALLAS UNION TRUST COMPANY..................... 33 
Agency—Herbert Rogers Company 
GEORGE W. EDWARDS, ARCHITECT.................. 16 
EVANS EMPLOYMENT 39 
FIRST NATIONAL BANK IN DALLAS... 6 
Agency—Rogers and Smith Advertising Agency 
Cc. V. FLETCHER, VALUATION AND 
35 


T. C. FORREST, JR., CONSULTING ENGINEER.. 30 
FRIDEN CALCULATING MACHINE AGENCY...... 26 


GARDNER AND 38 
GAYLORD CONTAINER CORPORATION.............. 25 
GRAYSON GILL, ARCHITECT AND ENGINEER... 35 
ROBERT D. GOODWIN, ARCHITECT.................... 27 


GREAT NATIONAL LIFE INSURANCE COMPANY 12 
Agency—Ratcliffe Advertising Agency 


BEN GRIFFIN AUTO COMPANY.................0:0005 33 
Agency—Springfield Advertising Agency 

GROVES LUMBER COMPANY. 12 


HAUGHTON BROTHERS, PRINTERS 

AND PUBLISHERS 
FRED L. HAYNES 
WYATT C. HEDRICK, ARCHITECT 

HUDSON & HUDSON, REALTORS.... se 
HUEY & PHILIP HARDWARE COMPANY.............. 35 


Agency—Tracy-Locke Company, Inc. 
HUMBLE OIL & REFINING COMPANY.................. 21 
Agency—Wilkinson, Schiwetz, & Tips, Inc., 
Houston 
INDUSTRIAL PROPERTIES CORPORATION.......... 18 


Agency—John Peyton Dewey 


KOCH & FOWLER, CONSULTING ENGINEERS.. 27 
LANDAUER & GUERRERO, CONSULTING 


39 
LAWN, LAKEWOOD, AND LOMA 

THE LAYNE-TEXAS COMPANY, LTD................... 19 


Agency—T. Page Rogers, Houston 
J. W. LINDSLEY & COMPANY, REALTORS........ 41 


S. LYNCH & 46 
Agency—Wilhelm, Laughlin, Wilson and 
Associates 
MAIN OPTICAL COMPANY. 40 
R. R. MeCAULEY, REALTOR. 
E. V. McCRIGHT & COMPANY, LTD..................... 36 
SAM ROSS McELREATH COMPANY. 


MERCANTILE NATIONAL 48 
Agency—Ratcliffe Advertising Agency 

MERCHANT CALCULATING MACHINE AGENCY... 42 

METROPOLITAN BUILDING & LOAN 


30 
Agency—Ira E. DeJernett Advertising Agency 
METROPOLITAN EMPLOYMENT SERVICE............ 34 
Agency—Better Advertising Agency 
MODERN ART STUDIOS, 44 
Agency—Wilhelm, Laughlin, Wilson and 
Associates 
MURRAY INVESTMENT COMPANY...................... 32 


Agency—McMains, Inc. 
MUSTANG SHEET METAL AND 


MANUFACTURING COMPANY 37 
Agency—Buchanan Advertising Agency 
S. J. NADEL AND ASSOCIATES. 39 


S. W. NICHOLS COMPANY, INC....0.00000000000. 29 
OAK CLIFF PERSONNEL SERVICE... me 

OLDHAM LUMBER COMPANY...... 
OLIPHANT ROOFING COMPANY, INC. 


PADGITT BROTHERS 
Agency—Ira E. DeJernett Advertising Agency 


REPUBLIC BARBER SHOP.... 
REPUBLIC NATIONAL BANK OF DALLAS............ 17 


Agency—Tracy-Locke Company, Inc. 
RESERVE LOAN LIFE INSURANCE COMPANY.... 32 
Agency—Rogers and Smith Advertising Agency 
Agency—J. B. Taylor, Inc., Advertising 
SACKS EMPLOYERS 
SALTER EMPLOYMENT 
THE SAXET COMPANY, INC........ 
Agency—J. Neal Ferguson Advertising Agency 
SKILES EMPLOYMENT SERVICE... 
SOUTHERN TRUST AND MORTGAGE COMPANY 46 
SOUTHLAND LIFE INSURANCE COMPANY........ 78 
Agency—Grant Advertising, Inc. 


SOUTHLAND SUPPLY COMPANY, INC............... 3 
SOUTHWESTERN BLUE PRINT COMPANY............ 39 
THE STANCO o 


E. A. STEINBERGER.... 


TATUM, ALEXANDER AND QUADE, 

ARCHITECTS AND ENGINEERG........................ 26 
TEXAS DELIVERY 40 
THOMAS OPTICAL 40 

Agency—Dicklow Advertising Agency 
VIKING FREIGHT COMPANY. 23 

Agency—Oliver Life Advertising Agency, 

St. Louis. 


WESTERN NEWSPAPER 
WHITE PLAZA LAUNDRY & CLEANERS 
CLAUDE ZIMMERLY, WATCH REPAIR SERVICE... 26 
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BUSINESS CONFIDENCE 
Built on Years of Service 


¥% Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established Established 


& 1879 cuarxe & courts 


Wholesale Hardware Retail Stationers 
Lithographers, Printers and 


Engravers 


1888 SUTTON, STEELE & 
STEELE, Inc. 
Engineers and Manufacturers 


Specific Gravity, Electrostatic 
and Controlaire Separators 


White Swan Fine Fooas 


1874 
Real Estate and Insurance 


WATSON 
18755 means. & company 


Warehousing, Transportation 
and Distribution 


1875 cicar company 


Contractors and Builders 


1891 parce company 


“Everything in Paper" 


Distributors of Fine Cigars 
EXLINE-LOWDON 
1876 — L. DEXTER 1892 co. 
Lithographers and Printers 
Oldest Agency in Dallas 


1892 Courany 
LUMBER COMPANY Printing, Lithographing and 
Experienced Retailers of Embossed Labels 
Suilding Materials 
189 ORIENTAL LAUNDRY 
1479 NATIONAL BANK COMPANY 
OF COMMERCE Finer Laundering, Sanitone 
Banking Cleaning and Fur Storage 


Fabricating steel has been the business of Austin Brothers Steel Com- 
pany for nearly a half century. Austin steel is pictured above being 
put in place for the erection of the Majestic Theater Building in 1920. 
Founded in 1900 by Frank E. Austin, who was later joined by his 
brother, George L. Austin, the Austin Brothers Steel Company opened 
a plant in Houston in 1947. Present officers of the firm are J. Warren 
Jones, president; W. D. Barry, vice president; Charles R. Wanner, 
treasurer; and E. F. Boettcher, secretary. Through the years, steel 
for many of the major buildings making up Dallas’ skyline has been 
fabricated by Austin Brothers Steel Company including such struc- 
tures as the Santa Fe Building, Medical Arts Building, Republic Bank 
Building, and Irwin-Keasler Building. Previous to the founding of 
their own firm, the Austin brothers represented the King Bridge Com- 
pany in Texas. 


Established Established 
1856 BRIGGS-WEAVER 194] AUSTIN BROS. 
MACHINERY CO. STEEL COMPANY 


Industrial Machinery and Steel for Structures of Every Kind 


Supplies 


1897 co. 


Dallas’ Oldest Furniture Store 


1896 


1904 


Sheet and Metal Manufacturers 


194 


Insurance Managers 


The Southwest's Foremost Florists 
Decorators, Nursery Landscape 
Service HESSE ENVELOPE 
19 b COMPANY 
Manufacturers of Envelopes 
tre pracrorians and File Folders 


Life Insurance Service 
19] THE SOUTHERN 
SUPPLY COMPANY 


18598 HAVERTY FURNI- 
TURE CO. Wholesale Hardware and 


Furniture - Industrial Supplies 
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S.H. Lynch & Co. brings another “first” to Dallas’ 


SEEBURG TAILORED * A “pick up” for } 


employee morale! 


* An inspiration 
for customers! 


OF YOUR OFFICE, STORE, BUILDING OR PLANT |: 
SMALL MONTHLY CHARGE..NO INSTALLATION CHARGE 


Newest, finest commercial music in America .. wired to 
your building directly from S. H. Lynch and Company 
via the amazing new Seeburg 200 Library Instruments 
you read about in Life, Saturday Evening Post and 


other publications. 200 selections are put in instrument 
eennaes at one time.. refresher records are added 
seeeeee regularly to keep library new! Wonderful variety 
S33! of “background” and “recreation” 


music for offices, stores and 
&) clubs . . or swingy “work” 


music for industrial plants. 


H. LYN H & co. Seeburg Tailored Music Division 


PACIFIC AT OLIVE 
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TOGET 


Mercantile Services of special 
interest to business Firms: 


Drive-In-Deposit 


Just as every player on a football team is different from every * Deposit-by-Mail 
¢ Night Depository 


other player, so are the financial requirements of every busi- 


ness. Yet, just as the players—working together—can make a 


winning team, so can the business man and his bank. 


One or more of our officers has a specialized knowledge of the 


financial requirements of your type of business. 


We would welcome the opportunity to team up with you in 


’°49 for mutual progress and profit. 


‘‘We have grown because we have helped others to grow." 


MERCANTILE NATIONAL BANK 


at Dallas 


INSURANCE CORPORATION 


MEMBER FEDERAL DEPOSIT 
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SOUND PUBLIC CONSTRUCTION 
The Keystone of Dallas.’ Future Growth 


Depends on the 
SKILL—INTEGRITY—RESPONSIBILITY 


of General Contractors 


= k. W. SuHerman, /’resident Cuaupe Everett, Secretary-Treasurer 


Vice President R. M. Dixon, Executive Manager 


For the Construction of Public Utilities We Recommend the Following Member Contractors 
You may contact them at the following locations: 
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